BALTIMORE, MONDAY, NOVEMBER 29, 1920 


Time To Think 


The 1921 Almanac 
APPRECIATION 


This Almanac, we believe, is the 
greatest thing we have ever done 
among the many publications we 
have made for the benefit of the 
Canners. It is universally very 
highly appreciated by Canners, 
Brokers, Jobbers and Wholesalers. 
Of course this is natural, because it 
is the sole book of reference in this 
industry. There is no where else to 
turn for a compilation of the in- 
dustry’s statistics, prices, regulations 
etc.,—hence the seeker must turn to 
the Almanac. 

But it is nice to know it is appre- 
ciated. 

Suggestions will be welcomed. We 
are at work on the 1921 Almanac. 


Published wie 


The Canning Trade 


| WEEKLY REVIEW 


The Market Entering Its Holiday Season—Buyers’ Warehouses 
Empty, but They Wait the Bottom of the Market— 
When Buying Begins It Will Be Brisk— 

Bargain Lots of the Cheaper Goods 
Being Offered. 

The holiday season may be said to have opened with .'Thanks- 


giving Day and from now on what attention the market has to 
devote to buying will be centered upon Christmas goods. It has 


- always been so and it will be so this season. And there was a very 


genera] indulgence of the Thanksgiving holiday, many offices, in 
fact, making it a quadruple holiday, that is extending it over to 
Monday. Employers are rather glad to let the hands have holidays 
as not many factories are rushed, and a great many offices take 
this means of cutting down their pay rolls just that much. . This 
is hard on the wage earners, and reflects itself in the market, 
for with the decreased income come decreased expenditures, and 
demand suffers just that much. The week may, therefore, be wr it- 
ten down as a quiet one. 


There is an undercurrent to the feeling in business that bids 
well for the future. Everyone realizes that the present: lull is 
temporary, because everyone is aware of what has caused it; and 
as the shock of the sugar reverses and other losses wears off with 
time, confidence is seen to be creeping back. All the leading finan- 
cial institutions, those in a position can see and recognize the real 
business condition, report conditions as fundamentally sound, the 
country more prosperous than ever known before and more pros- 
perous than any other country on the face of the globe, and they 
point out with such conditions business cannot long continue” its 
depressed mood. All buyers are always timid upon a falling mar- 
ket, and naturally so, but just lét the market hesitate for a-short 
period, show just a little firmness, and it will be seen that these 
buyers have been watching it closely, and are ready to jump in 
the moment they see that the bottom has been reached. They want 
to wait for the lowest penny, but they know’ that waiting too long 
will cost them heavily, because once buying starts, the upward rise 
will be more rapid than was the down movement in prices. There- 
in is the hope of the present situation and it is really more of a 
certainty than a hope. 

For canned foods the market will, undoubtedly, have to wait 
until after the turn of the year. There is nothing unusual in this. 
That is the regular course of our market. In previous years it was 
blamed on the fact that owing to the making up of inventories 
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the buyers did not want to load up with goods; now they do not 
want to show the money invested, but, on the other hand, want to 
have it available for ready action to take advantage of the market. 


Their floors are bare, cleaner than they have ever been before, © 
probably, and with the prices all in their favor it is but natural to 


expect unprecedented buying when they start. The part of wis- 
dom for the canner is to hold off the market at this time, and 
then to show some backbone after the first of the year. when the 
buying commences. 

Are we dreaming? Not in the least. In touch as we are with 
the whole market situation, and able to view the matter without 


the prejudice or bias that a seller or buyer must naturally, feel, « 


we believe we can see the real situation in its true light. Will 
prices go back to their old former level? No, we do not believe so, 
because all commodities are gradually settling to a lower level; 


freeing themselves of the war-time inflation, and while everything . 


is doing this it cannot be expected that canned foods will act 
otherwise. However, there is this one great chance for canned 
foods which few if any other articles possess: in the first place 
they are foods, good foods, and come what will people must con- 
tinue to eat. Secondly they are, as a general rule this season, of 
very good quality, the kind that will cause the consumer to come 
back for more. And thirdly, the big advertising. campaign which 
is to start telling people to eat canned foods, begins on January ist 
and will hammer that admonition into the public mind continuous- 
ly and hard for many months. Considering that we have had but 
15 per cent. of our population as consumers of canned foods in the 
past, the chances for success of this advertising venture are im- 
mense Suppose, for instance, but 5 per cent. of the people can be 
moved to try the goods, that would mean an increase of consumers 
equal to 33 1-3 per cent. But that would be no return on such an 
advertising campaign, and the least that could be expected would 
be 10 per cent, and from that up to 40 per cent.—a not at all im- 
possible result. Look what the condition would be then. By next 
April we would have from four to five times the demand for canned 
foods that we now have. Then comes the question where will you 
find the goods to supply this demand? That is the prospect for 
which we advise you to hold your goods now and do not weaken 
the market by further offerings at this time. “ae 

There is some business passing now. Buying is going on, in a 
small way it is true, in tomatoes, corn. peas and, in fact, in all 
lines of canned foods. The style of this buying is for assorted cars 
where formerly the buyers took from ten to twenty-five carloads of 
the single items, but it all shows that the market is bare, that the 
buyers need some goods to keep going, and that they are waiting, 
just as we have indicated, to know that the bottom in prices has 
been reached before they stock up heavily. These long-heaaea buy- 
ers see the future of this as outlined above and will not fail to take 
full advantage of it. 

Changes this week are very few. Corn has declined on this 
market slightly ; sauerkraut likewise. Tomatoes remain unchanged 
and holders are showing more confidence. Some goods are seeking 
the market. but what we have seen are mainly of the poorer kinds 
which the canners are not anxious to store but want out of the 
way. Brckers’ circulars are making offerings of goods of this kind, 
and the buyers know what they are. It will help the market to 
have them out of the way. 


MEETING OF THE EDUCATIONAL COMMITTEE 


Present—W. J. Sears, chairman; Messrs. J. W. Hill, Trout- 
man, Holt. Slift, Barr, Harrington, Rogers, Dickinson, Gerber, L. 
A. Sears, Leitsch. Stare, Paver, Daily and Wilder; also Messrs. J. 
R. Garner, Harrison, Wadsworth, Street, Kitchen, Shook, Shaw, 
Burton, Heinl and Loomis. 

Amended Rules and Regulations—Amended rules and 
regulations for the inspection service were adopted as submitted 
by Mr. Loomis. 

f Minimum Standards Adopted—tTentative minimum stand- 
ards for certification of canned dill pickles, mincemeat, apple but- 
ter, jams, marmalades, jellies and fruit preserves were submitted 
by Mr. Loomis. Re. apple butter standard, Mr. Troutman recom- 
mended an amendment by inserting the words “The word ‘sound 
apples’ in this definition shall mean apples that are free from 
either rot or decay.” Amendment approved. 

Mr. Troutman moved that same amendent apply to minimum 
standard for cider, already adopted. Carried. 

for mincemeat, Mr. Kingman suggested 
nserting after word “suet” the words “or vegetabl eg 


a All above standards were adopted, with amendments indicated 
‘above. 

Assessment of New Subscribers—Re. assessment of new 
subscribers, the chairman stated that a ruling had already been 


‘made that such subscribers must pay one-half of the preced 
year’s inspection assessment. Messrs. 


Hill and Barr opposed b: 
charge on inspection for new subscribers. Messrs. Shook, King. 


man, Gerber and Dickinson spoke in favor of it. Mr. Clark recom- 
mended no back assessment for advertising until after January 1, 
1921. Mr. Kingman favored February 1. Mr. Clark moved that 
new contracts be accepted from canners up to February 1, 1921, 
providing for extra assessment amounting to one-half advertising 
assessment of 1920, and after that they should pay full 1920 assess- 
ment, with the understanding that seal cannot be used on their 
1920 pack. Mr Clark later withdrew his motion and moved that 


- the:matter. be referred to the Executive Subcommittee with power 
to act upon Mr. Gorrell’s-return fronr the Pacific Coast. 


Standards Committee Appointed—Re. definitions and 
standards for canned peas, Mr. Sears announced the appointment 


. of a Standing Committee on Definitions and Standards for the As- 


sociation, to'work directly with the Joint Committee on Definitions 
and Standards of the Department of Agriculture, and he hoped that 
the former committee can work out.a Satisfactory solution of the 
pea standards problem, Further consideration passed until a sub- 
sequent meeting of committee. Standards Committee includes Mr. 
Jas. Moore, chairman; Messrs. William Silver, Frank Gerber, E. 
E. Chase, Ed. Trego, W. C. Leitsch and Dr.-W. D. Bigelow. 


Cannery Sanitary Surveys—Mr. Loomis announced the 
completion of the sanitary survey of the Maine corn canneries and 
the prospect of a similar sanitary survey of sweet potato canneries 
in Mississippi and Louisiana. 

Recommendation Colorado Advisory Board—Re. Currie 
Canning Company, the Advisory Board of Colorado submitted a 
unanimous request that the tomato pulp of that company be certi- 
fied, even though certain minor sanitary requirements were not 
eomplied with. Moved that recommendation of Colorado Advisory 
Board be accepted. Carried. 


Colorado Finances—Re. the financial stringeucy i the 
Colorado District due to short pack, Mr. Troutman requested that 
the committee approve of the use of so much of the advertising 
funds collected in that district as are needed to defray the in- 
spection expenses, with the understanding that if any surplus was 
secured from inspection assessments in future years, it be used to 


pay back this advance. Referred to Mr. Gorrell and the Finan- 
cial Committee. 


Advertising Compaign—Mr. Shook reported the curtail- 
ment of the advertising campaign to meet present financial condi- 
tions, and suggested consideration of bill board advertising of seal 
between Philadelphia and Atlantic City during January. 


He announced that $135.000 worth of advertising is definitely 
contracted for, leaving about $165,000 yet to be expended. 


Moved that Advertising Bureau be authorized to spend a reas- 
onable sum for billoard advebrtising along the railroad to Atlantic 
City.—Carried. 

The cancellation of advertising in the Saturday Evening Post 
was announced by Mr. Shook, and he suggested the use of one of 
the designs for bill board advertising and for trade paper adver- 
tising in January. It is also suitable for window display cards. 
Plates of the same advertisement will also be offered to canners at 
cost for use in individual advertising. 


Motion made that the design submitted be used for inserting 
advertisement in trade papers in January. Carried. 

Merchandising Campaign—Mr. Shook announced that 
some merchandising plan should be devised to follow up the ad- 
vertising campaign. A plan submitted by the advertising bureau 
cortemplates supplementary newspaper advertising consecutively 
in, various districts in this country, working. say, from East to 
West, the schedule to be worked out and submitted to canners so 
that latter may correlate their individua] advertising with that of 
the Association; the same facilities will also be offered to whole- 
salers and jobbers at cost. 


Mr. Shook did not believe it possible for the association to 
participate in a direct sales campaign, but the above plan will fur- 
nish useful media for such a campaign, including literature, cal- 
endars, transparencies, etc. A design for a transparency was sub- 
mitted by the Ross Company for distribution to retailers. 

Mr. Kingman spoke in favor of a very intensive merchandis- 
ing campaign, not leaving it largely to the canners to carry it on. - 
He favored four teams, including women, under team captains to 
be appointed by the association, to visit retailers and housewives 
in various territories, to tie up with the advertising. Mr. Weaver 
said that the Ross Company heartily favored Mr. Kingman’s idea, 


which would give the association concrete evidence of the value of 
the whole campaign. 


Mr. Kingman reported that such a merchandising campaign 
could be carried out in 72 leading cities at a cost not over $50,000. 
Motion carried that this plan should be referred to the Executive 
Subcommittee with the recommendation that it be followed. 

Adjourned. 

H. M. LOOMIS, ~ 
Secretary of Committee. 
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HERE’S HOW DONE 


THE ROTARY APRON “D” Is DRIVEN EQUALLY BY BOTH BUCKET CHAINS PREVENTING , 
HANSEN SANITARY BOOT CAN BE TAKEN 
THE UNEQUAL STRETCHING OF CHAINS CAUSING THE BUCKETS TO HANG UN.. oe BY poset ch THUMB NUT 
EVENLY, ALSO RUNNING ON ROLLERS “E.” IT TAKES VERY LITTLE POWER TO “A” FIG. 1, WHICH FITS SLOT “B” AND PUSH. 
OPERATE. NO GEARS.OR TAKE-UP.BOXES FOR ROTARY APRON IS ONE CASTING. ING HOPPER “C” IN DIRECTION OF ARROW 
; IT CAN THEN BE DRAWN OUT SIDEWISE. THE 
ALL PARTS COMING INCON. afi ROTARY APRON “D” CAN THEN BE LIFTED 
OFF ROLLERS “E”, THE IDLERS “F” KEEP 
NO RUSTY TOTS. CHEV ~ & BUCKETS IN PLACE. THE WATER SPRAY PIPE 
ICES. OR ERS 1S PIVOTED AND CAN BE SWUNG OUT THE 
WAY * 


ROTARY 


IDLER “F2 


FIG. 1 SHOWS BUCKET “X” JUST FILLED. 


AND POCKET “Y” MEASURING AMOUNT 
FLOOR INF FOR BUCKET “Z 


THIS SPACE NEVER LESS 

FIG. 2 SHOWS OPENING FIG. NOT CUT OR cRUSH 
BE 3 SHOWS POCKET 

TWEEN BUCKETS “X” AND - 


Ad EMPTYING BUCKET “Z”— 
Z” COVERED BY ROTARY 

APRON “D” SO PEAS WILL 

NOT BE SPILLED. 


The Hansen Sanitary Conveyor Boot — 
“A DWARF IN SIZE BUT A GIANT FOR WORK” 


Ned E. Fletcher, Secretary of the Hustisford Canning Co., Hustisford, Wis., Says: : 
‘‘We are mighty glad that we threw out our old elevator boots and installed HANSEN BOOTS in their place 
for it has cut our pea waste down to almost zero. As to sanitation, the easy accessibility of its parts made it possible 
for us to keep them thoroughly clean at all times.”’ 


Hundreds of Others are Equally Enthusiastic 
You will be doing yourself an injustice if you do not investigate the merits of this machine by sending for catalog today © 


THE WISCONSIN CHAIR COMPANY 


CANNING MACHINERY DIVISION PORT WASHINGTON, WIS. 
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Important Interests Looking Forward to Larger Spot Trading— 
Southern Pack Tomatoes in Better Demand—No 
Improvement in Corn—Sardine 

Supply Short—Notes. 

Reported by Telegraph. 

New York, November 26, 1920. 

The Situation—Gradually the situation is changing and 
all important interests are looking forward to larger spot trading 
in December. Inventory time is approaching and that will hold 
back business for awhile, but regardless of all these handicaps in 
the end improvement must come, and after imventories are out 
of the way improvement is regarded as inevitable. For the past 
two weeks the closing of the Thanksgiving specialty trade. Has re- 
sulted in reduced demand for straight lines of canned foods, but 
that trade is over and buyers have only regulation trade to consider. 
Salesmen in making late rounds discover that retailers_and chain 
stores are pretty low on stocks. Most of the high priced goods are” 
gone and they will have to begin to buy again before long, in 
December probably, to enable them to be ready for the trade which 
ordinarily comes to them around the opening of the year. In a 
general way, as the month closes, the situation is so much better 


that everybody is encouraged. They are lookmg forward to the- 


peenfits of the first results of readjustment, and have regained a 
considerable share of their lost confidence. If, now, some one who 
has suff€igit confidence in the future seeks to stabilize prices and 
put sai a better basis, it would appear as though the worst 
difficulties of {the trade were over and that all branches are soon 
to be Ypon the better basis for which all have been waiting for 
months’. To ‘make this seerft all the more probable prices have 
held to & fair, range durisfg the week, and with the resumption of 
puying is Aue to .cathe a healthy reaction in values and that 
jvould still ether affect improvement. 


Tomato ‘Southern pack are ‘in: ‘better demand despite 
the fact that mo8t,movement‘is ‘chiefly in small lots. Salesmen 
find that retailerg“are *taking inereased quantities of No. 2s and 

. 38, as they dispose of their old high priced stocks, Many will 
ae restock soon. Fairly uniform prices of 70c for No. 2s, $1.10 
or No. 3s and $3.50 for No. 10s have been paid during tne past 
veek. .Sales have been principally in small lots. Some price 
utting is in progress, but it is relatively small, compared with 
What it has been, and the market seems to be stabilizing around 
yhat leading factors seem to think ‘are fair prices for the present. 


j Corn—The market showed no improvement-all the week. 
Jt is in very limited demand everywhere. Southern and Western 
itandards were quoted as low as. 95¢e. Not much faney, but for 
fhat prices are unchanged, though in the absence of business are 
turely nominal. No fresh business in Maine fancy or standards 
reported. New York State standards and fancies are net 
Wanted, and very little business is done in either. 


Peas—Full standard Wisconsin ‘pack cannot be béught — 


below $1.00 factory. Sales are made for less money, but they are 
im the off standard grades. Many good standards put up by the 
well known packers are held at a minimum of $1.10 factory. In 
extra standards. it is impossible to buy at less than ‘$1.20a1.50. 

The largest pens: command the‘highest prices now. Southern pack~ 
dre quiet... All the varieties seem to be for the moment, at least, 

neglected. “Fancy small sieves are not offered freely. , 


‘tion: for the holiday. 


- 


“out of ample stocks. 
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Pumpkin—Prices are firmer, canners preferring not to 
sell because of the short pack. Business has been fair in prepara- 
Seunth—Packers are holding back anes and asking 
former prices in view of the fact that the output is small. No 


longer a specialty, a steady trade is enjoyed in squash all the 
time. 


‘Fruits—Some interest in California pack is shown, but it 
is so” small.that it really amounts to nothing as yet. But holders 
are somewhat pleased because it marks the transition from utter 
indifference to at least sufficient interest to develop inquiries. Gén- 
erally, however, the conditions are the same and California goods 
are the most inactive on the list. Those now coming to this mar- 
ket are chiefly on order and are going into the warehouses of 


buyers as fast as they arrive. Prices are unchanged at the nomi- 


na] range which: has prevailed for some months. Interior buyers 
are showing the slight interest that has developed in the Cali- 
fornia market. 


Apples—-Some packers of State apples are refusing $3.75 
for No.*10s, and one of the largest says that he can get $4.00 for 
every -can he has, and has withdrawn all prices below that 
figure. A little demand has sprung up in some quarters for them 
lately. 


Pineapples—A. fair demand is seperti’ for the best grades 
Some holders report considerably more de- 
mand, but others say the situation is not different. 
Peaches—Buyers show little interest beyond satisfying 
small immediate requirements. Southern pack seem to be the only 
ones wanted and these in the cheaper grades and in small lots. 


Apricots—No charge in the general situation is known. 
The neglect -whick has followed this article since the new season 
opened is still here, and buying is in very small lots. 

Salmon—A broader domestic ‘inquiry for salmon ig re- 
ported on the'part of the New York trade, but the buyer is looking 
for fancy or ‘standard qualities dt cheap prices, and these are not 
easy to find. But very little is to be had at prices buyers are will- 
ing to pay. A ‘buyer and seller are so wide apart in their views 
not much business develops. Red Alaska is firm.at former values, 
and it is impossible to find many lots below the regular price. 
Some cheap pinks are available, but ‘they are not plentiful, and 


_ really cut little figure'in ‘the. markét. “Chums are unchanged. Me- 


dium reds are held firm, Columbia River stock is scarce and hard 
to find, and full prices are paid. 


Sardines—The situation regarding Maine sardines is not 
especially well known in the trade, but all agree upon the declara- 
tion that the supply is short as compared with previous years at 
this season. The season has been slow.and poor and the output 
all the time uncertain and with no accurate means of determining 
what the output-was likely to:be. At present it is about as bad. 
The season is over, but that is about all anybody knows about it. 


’ Trade channels seem to be full and sales are small in all positions. 


Buyers show little inclination to take hold. Jobbers say they have 
sufficient for the present. Retailers do not seem to show much 
interest in the market anyway. California pack is easy and little 
or no business is done. No operations of importance are reported 
and holders are not urging sales, fearful that they might weaken 
the market still more by offering even at standard prices. The 
market is so precarious that to urge sales at all is a dangerous 
procedure. 


_No business is in progress in foreign goods. All trade chan- 
nels seem to be filled at ‘the thoment. “Prices are high, quality 


somewhat indifferent and buyers conservative in operation. 
HUDSON. 
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NOTICE 


SUBSCRIBERS 


The publication of Appert’s Work on Canning marks an 
epoch in the canning industry—one of the most important, 
as well as most interesting publications made in connection 
with this business. iy 


No canner who knows he is alive, will fail to read every 
word of this!-story, because’ it is the story of his business, 
and because he will learn much of value to himself. 


This might have been put into book form and sold at a 
high price, but we are glad to give it to our readers in this 
Serial Form. But we are going to restrict it to subscribers 
in good standing. 


See, therefore, that your subscription 
is paid up| 


Under the circumstances we think it only fair td ask this.. 
For the past three years the cost of each subscription has. 
been more than double.the price asked. High paper, high 
wages anda mailing charge that is simply robbery have 
caused this. You will, therefore not object to’ paying I half 
the cost of this service.and’ that” “ig all’ we abk.. 


Subscription bills will be mailed you December Ist. The 
amount is trifling. Every one can pay it, and if he will do 
so, immediately upon receipt of the ‘bill, he will never miss 
it, and he will be assured the regular receipt of his copies, 
containing all the important market news*and happenings 
of the industry, and this great work of Appert., The danger 
is in delay—if you put the bill aside, it™will be forgotten. 


DON’T FORGET IT 


If you do not receive a bill you'know you are in good 
standing. 


Cordially yours, for the best possible service, to the best 
industry on earth 
: THE CANNING TRADE, 

A. I. Jup@r, Editor 
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CHICAGO MARKET | 


Damp and Dismal Weather Prevailing—The Tomato Market 
Lacking in Interest—Canned Peas in Winter Storage— 
Thanksgiving Observed by All Branches 
of Business. 


Reported by Telegram 


Chicago, November 26, 1920. 

The weather has been damp and dismal all week, but not cold. 
It has been a week of gloom and depression, but brokers and deal- 
ers talk confidently as to the future. Buyers are, however, stat- 
ing that they do not intend to buy except in very smal] quantities 
until after inventory taking, January 1st, and that their policy 
is to reduce stock to the lowest pcssible limit until that time. A 
broker well equipped with good lines of goods to sell just now is 
like the lecturer who came on the platform in a dress suit and 
anonunced that he did not believe there was a heaven or a hell. 
A man in the audience remarked that the athetist was all dressed 
up. but with nowhere to go. 

One of the echoes of the Western Canners Association Con- 
vention is a statement in President Virdens address about to the 
following effect: 

“A popular and accepted fallacy is that canners of foods are 
inadequately capitalized. There has been a change in that par- 
ticular in the past few years. A modern cannery requires an in- 
vestment of about $100,000 or more, for which cash is paid. I 
think modern canning establishments are capitalized stronger than 
the average of banks which do business largely on other people’s 
money, and comparatively as well as wholesale grocers, who bor- 
row extensively from the banks. Canners are able to carry their 
surplus stock and get along withcut borrowing except during the 
packing season, before their shipments are made, and if any one 
thinks they are not generally able to hold and carry the surplus of 
their output they are wrong.” 

Canned ‘'Tomatoes—The market is lacking in spirit and 
interest. Prices are evidently at a stopping point, and are appar- 
ently going no lower. Wise buyerS and merchandisers always 
consider it good policy to buy after very heavy declines. Much 
mcney has been made by that course all during the world’s history. 


Canned Corn—tThere is no movement whatever. Buyers 
are confining their purchases to “pick up” or small local lots and 
do not appear to be taking any interest in the very low prices that 


‘are being named. 


Thanksgiving—This holiday. was observed carefully by 
all branches of business in Chicago, and though the business con- 
ditions are bad, there is still employment for those who are willing 
to work, and everyone will have plenty to eat in comfort in this 
great city of three million souls. Some can say Burns grace at 
the table tomorrow— (Thanksgiving) : 


“Some hae meat and canna eat, 
And some wad eat that want it; 

But we hae meat and we can eat, 
And sae may God be thankit.” 

This country has much, very much, to be thankful for. It 
has in a very brief period become the greatest, richest and hap- 
piest land in all the world. And sae may God be thankit. 

I hope to be able to collect and write some real news for our 
next issue. WRANGLER. 


ASSOCIATION MEETING DATES 


The time is approaching when the State and local associa- 
tions of canners will hold their fall or annual meetings. Notice 
of these meetings will be given here, and we urge the secre- 
taries to send us announcement of such meetings promptly and 
as far ahead of the meeting date as possible. 
December 1—Maine Canners’ Association, 

Place, Portland. Annual meeting. 
December 1, 2 and 3—Minnesota Canners’ Association, Minne- 

apolis, Hotel Rodisson. Annual meeting. 
December 2 and 3, 1920—Tri-State Canners, at Philadelphia, 

Hotel Adelphia. Annual meeting. 

December 7 and 8—Ohio Canners’ Association, place of meet- 
ing announced later. 
December 8, 9, 1920—New York State Canners, at Powers 

Hotel, Rochester. Annual meeting. 

December 14—Michigan Canners’ Association, Grand Rapids, 

Hotel Pantland, Annual meeting. 

January 7, 8, 1921—-Utah Canners’ Association, Salt Lake City, 

Utah, 

January 12, 1921—Colorado Canners’ Association, Denver, Col. 
January 17 to 21, 1921—-National Convention, Canners’ Mach- 
inery and Supply Men, Brokers, Machinery Exhibit at At- 
lantic City. No hotel headquarters. Meetings will be held 
.at all prominent hotels. 


at 57 .Exchange 


with the Patented Solder Horn 
Support is the Standard Body- 
: Maker of the Can Trade. : 


ly soldered. 
24 to 44 


well soldered seam, free from leaks. 


Main Offices: 
American Factories: 


CHICAGO, People’s Gas Bldg. 
CINCINNATI. Union Trust Bldg. BUF 


1857 
LONDON, ENGLAND, Pocock Street, Blackfriars Road, S. E, 


“BLISS” No. 22-N Automatic Can Body-Maker 


150 perfect can bodies per minute are turned 
out on this machine—perfectly formed and _ perfect- 


It is adapted to the making of round, square, oblong or oval bodies, 
inches in diameter by 2 to 5} inches in height. 


The patented Worm Solder Horn Support for the Roll Solder Attachment insures a 


E. W. Bliss Company 
BROOKLYN, N. Y., U. S. A. 


BROOKLYN, N. Y. and HASTINGS, MICH. 
ALES OFFICES 
DETROIE Dime Bank Bldg. 
‘ALO, Marine Bank Bldg. 8T. 
FOREIGN SALES OFFICES and FACTORIES 


3-c PARIS, FRANCE, 100 Boulevard Victor-Hugo, St. Quen 


from 


Union Bank Bldg. 
LOUIS, Boatmen’ 8 Bank Bldg. 
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‘‘They’re life-savers.’’ 


That’s what one of our customers thinks about 
Embry—4—One Boxes. 


Well, any time we hear of any Embry—4— 
One saving a life, we’re deeply gratified. 


But they save more. 


Because of their patented wirebound construc- 
tion, Embry—4—One Boxes can be made lighter 
in weight and yet stronger in construction. 


Result: They save time, labor, money,goods, 
freight, and because of their everlasting get- 
thereness, customers too. 


Practically anyhting that can be shipped at all 
can be shipped more economically in Embry—4 
—One Boxes. 


Embry Wirebound Box Co. 


Branch of Embry Box Co. 
Incorporated 


828-C South 20th Street Louisville, Ky. 


THE CANNING TRADE. 


ARE YOU 
FULLY PROTECTED 


against fire loss 


NOW 


that your stock of canned goods has 
reached its highest point in value? 


You can well afford to keep fully covered, 
when you can obtain your protection 


AT ACTUAL COST 


through 
Canners Exchange Subscribers 
at 
Warner Inter-Insurance Bureau 
Write 


Lansing B. Warner, Incorporated 


104 South Michigan Avenue 
CHICAGO, ILLINOIS 


Officially endorsed by National Canners’ Association 


( 


SEEDS 


When you think of seeds of any 
kind think of Landreths’. Before 
buying from anyone else, let us 
quote you. We are growers of all 
varieties of Seeds, used by canners. 


We are the oldest Seed House in 
America, this being our 136th 
year in the business. 


D. Landreth Seed Company 
Bristol, Pennsylvania 


BUSINESS ESTABLISHED 1784 


LO | 
\ 
\ 


CALIFORNIA MARKET 


California Living Up to Its Reputation as Regards Weather— 
Little, if Any, Change in the Canned Goods 


Market—Notes of Interest. 
Reported by Telegraph. 


San Francisco, Cal., November 26, 1920. 


California has often been referred to as a State of extremes, 
and insofar as the weather is concerned it is certainly living up 
to this reputation just now. A few weeks ago drought conditions 
were prevailing and orchardists in the Northern part of the State 
were pumping water for irrigation, in order that trees might be 
in good condition next spring. Since the first of the month there 
have been abnormally heavy rains and the Sacramento River, from 
being the lowest in history, is now in flocd and is overflowing its 


banks. causing considerable loss to such late crops as rice and 
beans. However, this loss is greatly offset by benefits to farmers 


in general and the outlook is bright for an abundant water supply 
for next season. 


The canned food market shows little. if any, change but with 
the advent of the rainy season and the curtailment of the fresh 
fruit and vegetable supply the consuming demand is expected to 
show quite a gain. Both wholesalers and retailers are carrying 
light stocks and it is the general impression that these will soon 
have to be replenished. Prices on most lines are being fairly well 
maintained, tomatoes being the leading exception. Numbers of 
small plants with no established connecticns for distribution, are 
making offerings of tomatoes and goods can be picked up at prices 
well below packing cost. Fruits are held in firmer hands and 
prices are being much better maintained than on tomatoes. 


The first indication of any changes in labor costs have just 
manifested itself in this-section. Farm larbor is now very abund- 
ent and wages have been reduced twenty-five per cent., or more. 
By the time another canning season rolls around packers expect 
to be able to secure help at marked reductions from the extremely 
high scale that prevailed during the past two seasons. Women’s 
Wages are regulated by the State Welfare Commission, but it is 
expected that there will be a tendency toward keeping them nearer 
the minimum that has been established. There is a dmana for 
lower food prices that must be heeded, and big packs will no longer 
be made regardless of cost. Some packing interests are already 
suggesting to growers that if prices on canning fruits, such as 
peaches, apricots and pears are one-half the figures in 1921 that 
prevailed during the past season they will be extremely fortunate 
ard advise that production costs be cut. 

Hawaiian pineapple leads al] other fruits in active demand. 
but is selling closer to opening prices than was the case a few 
months ago. The harvest on the islands is progressing rapidly. 
and up to the first of November the output for the year amounted 
to 5,483.000, with two months remaining to complete the estimated 
pack of 6,000,000 cases. The canneries are now running but inter- 
mittently, but the winter crop will come along in December, when 
active operations will be resumed. Huge shipments of canned 
pineapple continue to be made through the port of San Francisco, 
put a large portion ef the pack has been moved to fhe mainland. 
The value of the pineapple pack is estimated at about $31.600,000, 
while the output of sugar is valued at $160,000,000, quite a hand- 
some return for two crops. 


The California Industries Association, with headquarters at 
San Francisco, is working out the details of a bureau of co-opera- 
tive advertising for California products. 


All firms entering the 
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bureau will be submitted to a test which will include financial 
responsibility and quality of product and those making a proper 
score will be entitled to advertise a “California Standard Brand.” 
Plans for aiding small manufacturers to form:in craft groups in 


order to better bring their products to public attention are under 
cecnsideration. 


On January 1 the plant of the Nelson Packing Company, Tay- 
lor and Jefferson streets, San Francisco, will be taken over by 
the Leighton Co-operative interests. This packing concern, which 
was established five years ago by O. A. Nelson, and which now 
has one of the most modern plants in the State, handles fruits and 
vegetables and also makes use of the dehydrating prices. It has 
largely added a line of syrups and branched out in other products. 
The Leighton Co-operative interests. which has taken over this es- 
tablished business, is also well established here and its success is 
attracting no small amount of attention. This co-operative con- 
cern conducts eight cafterias, a printing plant, a tailoring estab- 
lishment and is now considering the proposition of adding a laun- 
ary to its list. Each worker in the various plants owns an inter- 
est in the business through a purchase of stock, and it is claimed 
for the plan that the increased efficiency makes much larger divi- 
dends possible than when the plants were operated under strictly 
private ownership. In the Leighton system the workers own 80 
per cent. of the stock and share profits on the basis of ownership, 
while the control remains in the management. The co-operative 
idea has been very successful in the restaurant, printing and tailor- 
ing lines, and the experiment in the canning field will be watched 
with considerable interest. 

The new plant of the Ehmann Olive Company, at Oroville, Cal. 
the largest of its kind in the work], was dedicated on November 
15, at the opening of the fifth annual Oroville Orange and Olive 
Exposition. Mrs. Freda Ehmann, who established the California 
ripe olive as a commercial proposition, took a prominent part in 
the event. The Orange and Olive Exposition attracted wide at- 
tention, especially on the part of Eastern visitors, who have 
ecome to California for the winter. Many of these expressed sur- 
prise to learn that olives and oranges are grown in Northern Cali- 
fornia, livaing formed the opinion that these are ex@lusive prod- 
ucts of the southern part of the State. They not only learned at 
this exposition that the choicest fruit is a product of the district 
north of the Tehachapi Mountains, but that it ripens six weeks 
earlier than the Southern California products and that a North- 
ern California county holds the record for the largest acreage 
devoted to citrus fruits. 

One of the largest shipments of canned products from Maine 
to reach San Francisco in a long time arrived recently in the 
freighter West Tagus. This included 40,019 cases of canned corn, 
2,585 cases of succotash and 1,500 cases of sardines. 

The Alba Canning Company, of San Jose, Cal., has been sold 
te Kiyoski Horie. 

The Consolidated Salmon Packers has been incorporated at 
Seattle, Wish., with a capital stock of $5,000,000 by F. Madden, 
J. Smiley and F. Burckhardt. 


The Berger, Fleming & Brown Co. has been formed at San 
Jose, Cal., with a capital stock of $5,000,000 for the manufacture 
of canning and dehydrating machinery. The officers are Otto A. 
Berger, chairman of the board of directors; W. W. Fleming, presi- 
dent and general manager, and E. W. Brown, Vice-president and 
secretary. The new corporation absorbs the B. & C. Machinery 
Co., the Smith Manufacturing Co., the Wonder Dehydrator Co. and 
the National Axle Corporation. 

T. G. Philpot, manager of the Santa Crtz Packing Company, 
of Seabright, Cal., is making a trip to Eastern trade centers. 

The L. L. Rayner Co.. Inc., of Spokane, Wash., has opened:a 
branch office at Seattle to extend the sale of canned fruts, vege- 
tables and salmon in that territory, 

BERKELEY. 
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Solving the ‘Double Seamer Problems 


It is now possible for us to supply, on a Rental Basis, three distinct types of 
Closing Machines. 


Made by the E. W. Bliss Company of Brooklyn. 


Pacitic- A continuous operating machine, having a capacity of 
110 cans per minute with no spill, which will displace two 
‘ of the ordinary single spindle type. 


(Westchester )Controlled by the Whitaker. Glessner Com- 
Wheelin No 1 0 pany of Wheeling, West Virginia. 
A compact machine, having a minimum of wearing parts. 
Speed 55 cans per minute. 


A type making an anusually tight seam with which all 
Max Ams No. 128 Canners are already familiar. Speed 55 cans per 


minute. 


Southern Can Company 
Baltimore, Md. 


This machine tests cans for leaks in water un- 
der air-pressure, at the rate of 150 per minute. 


The back-plates have accurate screw-adjust- 
ments, allowing the correction of rubber-leaks © 
under water. 


The cans enter one side and are discharged 
at the other, making a continuous run in the 
direction of the “Automatic Line.” The leaking 
cans are automatically discharged into a separ- 
ate chute, apart from the good cans. 


This machine pumps it’s own air, is under the 
iastant control of the attendant and may be 
easily changed for a can of different size. 


CAMERON CAN MACH. CO. 


240 N. Ashland Avenue 
CHICAGO 
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AGENCY EUROPEENE-CONTINENTALE CAMERGW CAN MACHINERY CO., 56 Avenue De Chatillon, Paris, France.” 
WM. COOPER PENN &CO. 25, Vicxoria St., London, England.” “D. M. KABLE, Post Office Suilding Hongkong, China” 
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MID-MONTH REVIEW OF BUSINESS 


In a copyrighted article the Irving National Bank, one of 
New York’s greatest financial institutions, makes a survey and 
analysis of business conditions, as of November 17th, saying: 

One key to the present business situation is the apparent 
unwillingness of the ultimate consumer to come into the mar- 
ket .on any but a very narrow scale. This unwillingness seems 
likely to persist until the public is convinced that retail prices 
have been adjusted to the new wholesale levels recently reached 
and that values have become stabilized. Now, as always, the 
attitude of the consumer has a powerful influence on the 
trend and the extent of trade movements. 


Despite the general feeling of depression—due, in a meas- 
ure, to realization that the easy conditions and wide profit 
margins of the last few years have vanished—there are present 
in the situation factors certain in the long run to make for 
‘recovery. After a long series of price advances,.a period of 
falling prices is not only ‘‘normal’’ and inevitable, but actually 
desirable. Deflation has been prophesied and petitioned for 
many months; the only unexpected element in the present 
situation is the suddenness and the widespread character of the 
wholesale price recessions which have been experienced. 


Continuing Recessions in Wholesale Prices—On the other 
hand, the strongest evidence of the essential soundness of the 
country’s trade and industry — apart from the speculative 
fringe—has been the assured and orderly manner in which 
business has’ been able to withdraw from its advanced posi- 
tions and establish itself upon its new price lines. The world’s 
markets have never been in absolute equilibrium and never will 
be. The longer consumers put off buying and retailers post- 
pone the day of adjustment, the more pronounced will be the 
demand when it is let loose. 

Extensive buying power seems to be latent, not only 
throughout the country’ where unsold farm products form a 
great reservoir of new wealth, but also in the cities and in- 
dustrial centers. A significant indication of this is supplied by 
the New York savings banks. During the last two months 
unusually heavy deposits throughout the State have brought 
their total deposits to more than two and a half billion dollars, 
While the increase in deposits has amounted to 10 per cent. 
for the whole year, between 3 and 5 per cent. of this increase 
has occurred in the last two months, at a time when the usual 
tendency of depositors is to withdraw more than they put it. 
Still another significant fact is the readiness with which many 
small investors have lately turned to buying Liberty bonds. 
The thrift-spirit, so urgently recommended some time ago, 
seems at last to be in evidence. That this tendency is not con- 
fined to the cities is suggested by the falling off in mail-order 
sales in October, some houses reporting a recession 40 per cent. 
from October, 1919. 

Improved Attitude of Labor—The market increase in labor 
efficiency and the more reasonable attitude of workers gen- 
erally are encouraging factors in the general industrial situa- 
tion. The day of extraordinary wages as well as of extraordi- 
nary profits is gone, and the sooner everybody concerned re- 
adjusts himself, the better. Despite many large cuts in whole- 
sale prices, there is still a comfortable margin of profit at the 
lower rate in a large number of commodities, which are still 
well above the pre-war level. Failures have been remarkably 
few considering the suddenness of the present reaction. An- 
other cheerful feature is the ease with which financial houses 
have weathered the flurry. 

When it is considered that three important food crops— 
corn, rice and sweet potatoes—are the largest on record, while 
oats, tobacco, barley, rye, potatoes, apples and hay are close 
to the highest records ever reported, the foundations of na- 
tional strength and prosperity are seen to be unquestionable. 
The production index of all crops is 3.2 per cent. better than 
last year’s and 6.8 per cent. better than the five-year average. 
The price index is 20 per cent. less than last year but is still 
4.6 per cent. better than the average of five years preceding— 
four of them war years. With such a piling up of new wealth 
and the creation of a corresponding buying power—now that 
the election is over and the political outlook clarified by an 
overwhelming Republican majority—the general situation of 
the country, while far from satisfactory and qualified by diffi- 
culties in many lines which must be taken into account, still 
possesses all the elements on which recovery and ultimate sta- 
bility will have to be based. 

Increase of Currency in Circulation—That over-worked 
term “deflation” fails to describe the general credit situation 
at present. The circulation of Federal Reserve Notes has 
greatly expanded, reaching a total of $3,354,180,000 on No- 
vember 5—an excess of nearly five hundred and fifty million 
dollars compared with last year. The per capita currency cir- 


culation rose from $54.63 on November 1, 1919, to $54.48 on 
the first of the present month. The amount of bills dis- 
counted or purchased by the Federal reserve banks has re- 
mained above three billion dollars for the last six weeks. Fur- 
thermore, bank clearings throughout the country have given 
no signs of subsiding until recently. October showed a total 
of $38,768,897,046 against $41,829,995,356 in October, 1919, 
while the total clearings during the first ten months of the 
current year were $377,376,297,426—12.3 per cent. more than 
for the same period in 1919. 

Liquidation of commercial loans is still under way al- 
though no undue pressure is being exercised, this wisely liberal 
policy making for a normal and gradual reduction of liabilities. 
Indeed, there are some particular kinds of loans the .liquida- 
of which at this time might be distinctly harmful to general 
welfare, such as loans on two-year-old cattle. If these loans 
were called, and too many two-year-olds were saughtered, the 
country’s meat supply might eventually be jeopardized. Im- 
mediate measures are now being taken to prevent this situa- 
tion from developing unfavorably. The leading 823 member 
banks of the Federal reserve system in the larger cities show 
a contraction in the three classes of loans reported—on war 
paper ,on stocks and bonds and commercial loans. In the 
latter class the high point was reached on October 3, with 
a total of $11,774,908,000. This declined by $170,000,00 
three weeks later, and the contraction continued more mod- 


erately during the first week of November, as harvest needs 
were met. 


The Future Rate of Interest—Any marked lowering of the 
interest rate seems unlikely in the near future. Opposed to 
a decline are first, the reported intention of the farmers to 
withhold their crops from the market, thus tying up an indefi- 
nite amount in loans; second, heavy borrowings from the Fed- 
eral reserve banks; third, the apparently unlimited demand for 
loans by foreign states and municipalities; fourth, the money 
needs of American railroads, American industries and Ameri- 
can cities; and finally the funded and unfunded indebtedness of 
the Federal Government which will mature in the next four 
years. The Government requirements alone show an approxi- 
mate total of eight billion dollars. 


The decline in wholesale prices has been precipitate, the 
present month continuing the October trend. Cotton prints and 
percales have been out 50 per cent. or more ,while other tex- 
tiles, rubber, grain, iron and steel, soft coal, coke and certain 
—— have recently gone below the levels of Novem- 

or i. 

The proportions of the decline in wholesale prices from 
February 1 to November 1 in different groups is shown as 
follows: Breadstuffs, 16.3 per cent; live stock, 11.6 per cent.; 
provisions, 5.9 per cent.; fruits, 8.8 per cent.; hides and leather, 
28.5 per cent.; textiles, 38.5 per cent.; metals 21.6 per cent.! 
oils, 26.3 per cent.; naval stores, 34.9 per cent.; building ma- 
terials, 1.0 per cent.; chemicals‘and drugs, 1.0 per cent.; mis- 
cellaneous products ,47.1 per cent.; coal and coke increased 
46.9 per cent. The difference between the index numbers 
of February 1 and November 1 was $5.20, a 24.6 per cent. de- 
crease. 

No month has shown a larger actual or proportional de- 
cline than did October as compared with September, and never 
was the price-movement so varied or so general. Bradstreet’s 
Wholesale Index Number as of November 1 was $15.6750, 
against $16.9094 on October 1, a decline of 7.3 per cent. Of 
106 commodities, 58 receded. . 


During October the ratio of decline was most pronounced 
in breadstuffs prices dropping to the level of early 1917, and 
least in dairy and garden produce. For all foodstuffs together, 
the November 1 index number shows a total of 4.9 per cent. be- 
low that of October 1. Clothing, as a result of the depression 
in wool and cotton, is at the lowest point since May 1919. 
New ,England textile mills are on half time. 


Widening Scope of Price Movements—The peak of general 
commoddity prices was reached February 1. Today all classes 
of commodities are at lower levels with the exception of certain 
metals and a miscellaneous group comprising hard and soft 
lumber, lath, brick, lime, glass, turpentine, hemp, linseed oil, 
paints, fertilizers and drugs. The cycle of recessions has not 
been a circle but a spiral, going progressively from one in- 
dustry to another and gradually including all parts of the 
country. The strain in some quarters has been greater than 
in others. With few exceptions, however, the resulting un- 
employment fortunately is not unduly localized. 

Retail trade in some department stores shows an advance 
over last year. Overhead costs are high and reductions in per- 
sonnel are under way. Crockery prices are high, with no signs 
of recessions. Shoe factories are running at 40 per cent. ca- 
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3 Car Capacity 


STEAM BOX 


For Oysters Sweet Potatoes, Etc. 


Can ship same day order is received 


Write for special price. 


A. K. ROBINS & CO. 
(ROBERT A. SINDALL) 


BALTIMORE MARYLAND 


BUY A BONANZA 
Apple Parer 


onl It Saves Money 
Made by Goodell Co. 91 Main St. Antrim, N. H. 


Evaporated and Condensed Milk CANS Fruit and Vegetable CANS Oyster and Shrimps CANS 
PHELPS CAN COMPANY 


To Insure 
Deliveries 
to Customers 


Combined 
Capacity 
Over 


FOUR FOUR HUNDRED 
SEPARATE MILLION CANS 
FACTORIES . PER ANNUM 


ADDRES: 


PHELPS CAN 


Foot of Lawrence Street, Baltimore, Md. 


COMPANY 


Weirton, Hancock Co., West Va. 
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pacity. The worsted trade is on about the same basis, none of 
the price reductions seeming to stimulate buying. The mills 
have no great stocks of raw cotton on hand. Raw silk is abun- 
dant at $6 a pound; some distress prevails in Paterson be- 
-eause of stagnation in the trade. Sales of sewing silk to small 
retailers are between 60 to 70 per cent. of normal. In under- 
wear factories, only about 25 per cent. of the labor force is 
now employed, while catalogue business in knit goods is 15 
per cent. behind last year. 

Situation in Iron, Steel and Coal—lIron and steel prices 
offered greatest resistance to the general downward trend, but 
they, too, are weakening. The dominant factor in the situation 
is coke. It is not commonly realized that coke rose spectac- 
ularly during and since the war. Connellsville coke, which 
sold for $1.30 in August, 1914, went up to $4.00 a ton early 
in 1919. In August and September of the present year it 
touched $18. Here was an increase in six years of 900 per 
cent. About a month ago coke began its sharp decline, touch- 
.ing $8 in mid-November. The fall has been so rapid that 
the steel and iron market could not but be affected. 


During October the production of coke was 25 per cent. 
above the average. Pig-iron totaled 3,278,104 tons, an output 
larger than for any month since January ,1919, with the one 
exception of last March. Yet at the beginning of the present 
month there was a net loss of 32 furnaces in blast. All grades 
of pig-iron have dropped from $8 to $11 below the peak price 
of the quarter just ended. Finished iron and steel thus far are 
generally firm, with a slight recession, however, in steel hoops, 
iron bars and tin plate. Galvanized sheets and various kinds 
of scrap are weakening in price. It is to be noted neverthe- 
less that nearly every variety of iron and steel is still well above 
the market prevailing a year ago. 

The coal situation continues to excite much public dis- 
cussion. Production during October averaged over 12,000,000 
tons weekly. Owing to the holiday, the first week in No- 
vember totaled 11,300,000 tons. Comparison for the first 258 
working days for the last four years is as follows: 1917, 459,- 
297,000 tons; 1918, 494,774,000: 1919, 401,762,000 and 1920 
452,904,000 tons. Production this year is well above 1919, 
but the actual shortage is widespread and price levels high, 
notwithstanding recent recessions. Charges of profiteering 
are freely made and the possibility of an invocation of the 
Lever Act undoubtedly influenced the recent weakening in 
wholesale prices at the mine. The suggestion by certain mem- 
bers of Congress that the mines be nationalized was another 
influence. Should credit conditions, as well as the rapid and 
steady improvement in transportation facilities, induce a sub- 
stantial liquidation of all stocks of coal held for speculation, all 
American industries will quickly feel the benefit. The move- 
ment of coal over the railroads becomes easier as other kinds 
of freight traffic lessen in volume. There seems to be some 
improvement in net operating income, as physical betterments 
are carried on. 

Uncertain Condition of Central Europe—Domestic price 
movements naturally exert an influence on our foreign trade, 
as well as upon foreign exchange. It is too soon as yet to see 
what the outcome will be, nor can conditions become relatively 
stable until political developments in Russia and Central Europe 
are clearly defined. Uncertainty prevails, of course, as to the 
ultimate status of the United States in reference to the League 
of Nations, whose representatives are now in conclave at 
Geneva. 

Imports in September totaled $363,664,000, a falling off of 
$150,000,000 from the August total and $72,000,000 below 
September a year ago. For the nine months ending September 
30, total imports were $4,358,405,000 against $2,696,999,000 
last year ,the huge excess doubtless exerting a considerable in- 
fluence upon our home markets, besides causing wider discus- 
sion of higher tariff. barriers. September exports exceeded Au- 
gust’s by over $27,000,000. The monthly total of $605,- 
000,000 is surprising in the face of continued weakness of Eu- 
ropean and South American exchanges. The total exports for 
the first nine months of 1920 were $5,964,827,000, against 
$5,732,064,000 last year. The largest individual items ex- 
ported during September where wheat, valued at $89,357,745; 
cotton, $41,441,664; mineral ore, $40,268,885; flour, $11,- 
487,436, and lard, $10,020,968. For the last two years the 
steady growth in the export of manufactures is noteworthy. 
The ‘favorable’ balance of trade was $241,600,000 in Sep- 
tember. 

Increased Exportation of Manufactures—Another item of 
interest in foreign trade statistics is the fact that during the 
first seven months of 1914 we exported 212,620,923 square 
yards of cloth, worth $14,950,197, and in the same period of 
the present year 325,120,621 square yards valued a $57,- 
530,679, This fact is one of many showing the industrial prog- 


ress of the United States. Cotton is not the only raw product 
which we use increasingly in our factories instead of sending 
abroad for manufacture. 

On every hand, however, there are wide realms where 
initiative, technical skill and capital could develop neglected 
industrial problems. At the present time the South has four 
million bales of low grade cotton which is unmarketable be- 
cause Germany alone possesses the specialized experience and 
equipment needed in its manufacture and at the present time 
has not the credit facilities needed to resume purchases. 

All foreign exchanges have been weak, despite some favor- 
able cimcumstances during the past four weeks, especially 
the settlement of the British coal strike. Italian political con- 
ditions are still uncertain, partly explaining the new low record 
made for lire. Argentine exchange also touched a new low 
level. General Wrangel’s utter defeat in the Crimea adds to 
the uncertainty of the future in Eastern Europe. The Amer- 
ican Relief Administration also announces the need for assist- 
ance in Poland and in Austria. 

A favorable fact worthy of emphasis is the steady growth 
of British export trade. Shipments in October were $165,- 
000,000 greater than a year ago. For the first eight months 
of 1920 her adverse trade balance was one billion dollars less 
than for the same period in 1919. Her position in Europe’s 
oil trade has been greatly strengthened by acquisition of large 
fields in Rumania. This development carries out the same 
economic policy that seemed to underlie the Anglo-French oil 
agreement at the San Remo conference earlier this year. 
Mexico and Canada continue to progress. From the former 
country, the United States imported more than 68,000,000 
barrels of crude oil during the first nine months of 1920, and 
production is still on the increase. The fact is partly explained 
by the fact that more than 50 per cent. of the ships now flying 
the Stars and Stripes are oil-burners and by an increased 
construction of such ships in other countries. 

Curtailed Foreign Exchange of Australia—Because Aus- 
tralian and New Zealand banks are unable to obtain London 
remittances, they have been compelled to limit the amount 
of bills discounted. This is due to the extreme dullness in 
wool hides and wheat the leading staples of these countries. 
In consequence American exporters are taking no orders from 
Australasia except on confirmed letters of credit. The new 
Australian wheat will probably begin to reach England in Jan- 
uary, causing the Australian situation to improve greatly. 
Aside from the exchange question, the island continent’s con- 
dition is excellent. 

The Cuban moratorium continues while the details of the 
proposed financial assistance are being discussed. Similar loans 
to some South American countries are also under consideration. 
Canada’s currency doubtless owes its comparative steadiness 
to the recent growth of that country’s export trade. Her im- 
ports for the year ending September 30 totaled $1,325,768,000 
and her exports $1,245,727,000. Canadian exports to Great 
Britain have fallen off heavily, but her shipments to the United 
States have increased by $92,000,000. China is becoming of 
increasing importance to this country. Our exports doubled 
since 1918. The fall in commodity prices everywhere has not. 
offset to any appreciable extent the ill effects in China of the 
decline in the value of silver. Chinese as well as Indian mer- 
chants assert their inability to do business until some govern- 
nental assistance is given. At the present moment all for- 
eign exchanges show a pronounced upward movement, 


INDIANA REPORTS IMPROVED BUSINESS 


In their weekly circular of November 20th the Bert. C. 
Kiethly, of Indianapolis ,sshow considerable confidence and en- 
couragement over the canned food situation. They say: 

“The improvement manifest in several items the first part 

of the month has now become more general. 
“Indiana tomatoes are now receiving the attention of buy- 
ers. Fanciers are about cleaned up and a number of sales of 
extra standards have been made recently. There are but one or 
two lots of No. 10 tin tomatoes in the State unsold. 

‘Packers’ stocks of pumpkin are about exhausted. Prac- 
tically all stocks of No. 10 tins have been sold, while threes 
are now firm at $1.00 to $1.05 with but very few packers 
having any surplus. 

“Corn has continued active, interest now being shown in 
all grades. Prices are about stationary. 

Peas in the smaller sizes ,also in No. 10 tins, are receiving 
a good deal of attention. We have a special listing of No, 10 
peas ,not included in our bulletin, which we will gladly for- 
ward on request. 

“Oysters are lower in price, and these new quotations in 
orders. Canners state that unless the market improves, they 


will discontinue packing.” 
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“We excel Our Labels 
‘Desi are the Tighes est Standard 


erit for Commercial Value. 


Stecher Lithographic ©. 
Rochester, NY 


THREE ovtstanning REASONS WHY 


You Should Install 


Troyer-Fox Non-Spill Closing Machines In Your Factory 


FIRST—The elimination of waste. SECOND—Speeding up production 
THIRD—Thorough dependability. 
Stopping waste, due to spill-jammed cans—seam leaks; will save the 
original cost of the Machine many times. 


Speeding up production just when you need it.and that is when your 
receiving room is piled high with perishable food products. 


_75 to 90 cans per minute- One Troyer-Fox taking the place of two of 
other makes. 


A dependable machine is necessary, if you are to be assured of unin- 
terrupted service during the rush of the canning season. 


Tf you will write us, we will tell you where Troyer- 
Fox Machines are installed and giving satisfactory ser- 
_ vice under conditions like yours. 


Troyer-Fox Non-Spill Closing Machines will be on 
display at the National Canners’ Annual Convention 
at Atlantic City in January. Come and See Them 


SEATTLE-ASTORIA IRON WORKS 


Builder of Troyer-Fox Can Making and Canners’ Machinery 
MAIN OFFICE 
601 Myrtle Street, Seattle, Wash. 
TROYER-FOX NON-SPILL CLOSING 
MACHINE, 90 Cans per minute BRANCH OFFICE 


112 MARKET STREET San Francisco, Calif. 
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BAHAMA TOMATOES NEARLY READY FOR UNITED 
STATES MARKETS 


Amount Sent to New York and Other Large Markets Will De- 
pend Upon Transportation. 


Weather conditions in the Bahamas have been favorable 
for tomatoes this year, and it is expected that a crop of 350,000 
crates, or approximately 280,000 bushels of 60 pounds each, 
will be gathered from the 2,280 acres under cultivation in the 
islands of Eleuthera and New Providence, according to the 
American consul at Nassau. 

The larger part of this crop will be marketed in the 
United States if adequate transportation facilities can be ar- 
ranged. Some of the shipments will be sent direct to New 
York, but the larger part will reach that center and western 
markets by way of Miama and Jacksonville, Fla. Shipments 
will be made in December and will probably continue until 
April. 

The tomato industry is still in its infancy in the Bahamas 
and its development has been handicapped by the lack of ship- 
ping facilities. If a frequent and regular shipping service 
between Nassau and New York can be obtained it is: believed 
that this industry will so increase that tomatoes will form one 
of the leading exports of those islands. 

The fruit is very firm and stands transit unusually well. 
The greater part of the crop can be marketed in American 
cities in mid-winter at a time when fresh vegetables command 
high prices. The total shipment of tomatoes from the Bahamas 
for the season ending March 31, 1920, was about 150,000 
crates each crate containing six four-quart baskets. The lack 
of transportation facilities occasioned heavy losses last season, 
and it is estimated that 25 per cent. of the crop was not picked 
at all because of the fact that vessels were not available. 


ADVISES GROCERS “BUY WHAT YOU CAN SELL” 


“In the transition back to normal, through which we are 
undoubtedly now passing, it is a wise merchant, indeed, who 
does not overbuy,” says George I. Taylor, a prominent San 
Francisco food distributor. ‘It is a foolish merchant, how- 
ever, who refuses to buy that which he can sell. The grocery- 
man who simply supplies the articles which his customers daily 
insist upon will find his business restricted to a very few ar- 


JAMES F. COLE 
President 


‘Days,’ to use the slogan of a big national advertiser. 


ticles. If it were possible to keep up the volume of business 
and only handle a few articles it would be an ideal condition— 
but this is not the case. 
“Every groceryman knows that the ‘Holidays Are o 
the 
retail grocer is a real merchant he will feature and display such 
seasonabie articles. If he is merely a groceryman and not a 
real merchant, he will probably say that there is no demand 
for walnuts, or at least but little demand, and his neighbor 
who has BOUGHT and DISPLAYED WALNUTS and other 
seasonable commodities will have turned over his conservatively 
bought stocks, time and time again at a satisfactory profit. 


‘“‘When business is dull the wise merchant, instead of sit- 
ting back and bemoaning the fact, devotes his time to fea- 
turing and selling articles that have a strong appetite appeal. 
Supposing the groceryman purchased a nice, luscious bunch of 
ripe bananas, hung them up in the cellar and failed to men- 
tion them to his customers. We all know that the result 
would be not only lost profit, but lost investment. On the 
other hand, let him hang them yp in front of the store, call- 
ing his customer’s attention to their desirable quality and rea- 
sonable price, and the result is increased business and increased 
profit. 

“It is a wise merchant who does not overbuy, but a ridicul- 
ously silly one who does not buy and sell his customers articles 
with a great appetite appeal, which they would perhaps not 
think to demand if he did not display and call them to their 
attention.” 


PROMINENT WOMEN CANNERS 
Mrs. F. G. Coxe. 


At the recent convention (November 8-11-20) of the 
Wisconsin Pea Packers’ Association Mrs. G. F. Coxe, of Hum- 
bird, Wis., was elected president of the Women’s Auxiliary. 
She is the wife of a practical canner, manager of the Hum- 
bird Canning Company, and during the canning season her- 
self superintends the women workers in the factory, and is, 
therefore, fully informed about commercial canning methods. 

Mrs, Coxe was born in Valentine, Neb., February 20, 1891, 
the second daughter of J. H. Quigley, cattle rancher of North- 
west Nebraska. Her early life was spent in and around Valen- 
tine. She was educated at the University of Nebraska, where 
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CARNAHAN, The Sign of Quality 
TIN PLATES 
IF IT IS THE BEST WE MAKE IT 
The Carnahan Tin Plate & Sheet Co. 
CANTON, OHIO 
BRANCH SALES OFFICES: 


Carnahan Tin Plate & Sheet Co. - New York 
Jos. R. Martin & Co. - - - Montreal 
Walter G. Clark, Inc. - - - St. Louis 
San Francisco 
Los Angeles 
Rolph, Mills & Co. Seattle 
Portland 


THE J. M. PAVER COMPANY 
130 N. WELLS STREET 
CHICAGO ILLINOIS 


A Canned Foods Brokerage Organization—a 
selling force of specially trained Canned Foods 
Salesmen—working co-operatively for the proper 
interests of their Principals. 


Used for Oysters, Clams, 
Shrimp, Pumpkin, Sweet 
Potatoes, etc. 


Hinged Door Type 


ZASTROW MACHINE COMPANY, Inc. Manufacturers 


ZASTROW’S IMPROVED SQUARE OYSTER STEAM BOX 


Made square, when square 
cars filled are run into it, will 
fill Box as full as practical. 
Made of 3¢ in. Plate Steel, tracks 
securely fastened to heavy angles 
forming corners of Box. 


Made up to 25-ft. long. 
Standard 8-ft. cars used. 


FOOT THAMES STREET, BALTIMORE, MD. 


WHO CAN SAY AS TO WHEN MATERIAL ORDERS 


GREEN PEA MACHINERY 
STRING BEAN MACHINERY 
CHERRY PITTERS 
BLANCHERS 
FRUIT WASHERS 


VEGETABLE WASHERS 
TOMATO SCALDERS 


HUNTLEY MFG. CO., Ltd. 
Tilsonburg, Ont. P. O. Drawer 25 


History may repeat in 1921, but if your order is placed and the machine on 
the road, you will not have to worry. 


We again urge you to settle it now. 


HUNTLEY MFG. CO. AGENT 


WILL BE FILLED 


It may surprise you to know that we are just get- 


ting delivery of some material contracts placed in 


1919 to use in 1920 machines. 


We had to go in the open market to supply our- 


selves and were restricted on output as a result. 


A. K. ROBINS & CO. 
Baltimore, Md. 


SILVER CREEK, N. Y. 2ROWN. co., Lua. 


- 
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she was a member of the Pi Beta Phi Sorority. She was 
married June 26, 1912, and moved to Chicago. Was intro- 


duced to the canning industry the same fall when she went to. 


Indiana with Mr. Coxe, who had charge of a tomato plant 
during the season. She became first actively interested. in 
canning in her present location two years ago when she took 
charge of the women employees in this plant. She has been 
very active in social circles and is the mother of two children, 
Cornelia, seven, and James five. 7 

Mrs. Coxe is regarded by her associates as a young woman 
of splendid organizing ability, and one under whose leadership 
the Women’s Auxiliary of Wisconsin is likely to prove highly 
useful to the canning industry. 


THE REAL TROUBLE WITH LABOR 


In a publication put out by the Associated Employers of 
Indiana are some statistics covering the work and the pay of 
bricklayers which go to the very heart of the present labor 
and business troubles. These figures show the different wage 
rates and the different production records for various years 
between 1909 and 1920, as follows: 


Rate an hour Bricks a day 


: While the bricklayer’s pay, therefore, measured merely 
by the wage scale, has gone up front 55 cents to $1.25 an hour, 
the cost to the consuming public of getting bricks laid on the 
eight-hour-day basis has gone up from $4.40 to 1,100 up, 
in other words ,from $4 a thousand to $18.50 a thousand. While 
wages, therefore, apparently have gone up only one and a quar- 
ter times the actual wage cost of laying bricks has gone up 
more than four and a half times. 

The same thing is true in a greater or less degree of 
the other crafts in the building trades. It is true of manufac- 
tures. It is true of coal mining. It is true of ordinary day 
labor. It is true of pretty nearly everything where labor en- 
ters largely into the producing and distributing costs. . 


SOMETHING TO WORRY ABOUT 

A news dispatch says: 

Washington ,Nov. 18.—There were 5,246 fewer persons 
in the United States classed as millionaires in 1918 than in the 
previous year as shown by the preliminary report of the Com- 
missioner of Internal Revenue, issued today. Those who pay 
income taxes of from $40,000 to $50,000 and over are put in 
the millionaire class and those who paid that amount and 
over in 1918 were 20,944, as against 26,190 in 1917. 


THE QUESTION OF PRICES GUARANTEED AGAINST 
DECLINE 


Chamber of Commerce of the United States Gives Result of 
Extensive Inquiry. 


Arguments for and against the practice of giving guaran- 
tees against price decline as carried on in the various indus- 
tries are set forth in a bulletin issued today by the Fabricated 
Production Department of the Chamber of Commerce of the 
United States. This department of the National Chamber has 
gone into the subject of guarantee against price decline and 
has assembled in compact form the attitude of the different 
lines of business as brought out before the Federal Trade 
Commission. 

It is pointed out in the bulletin that the trade practice 
of guaranteeing against price decline is used in a wide variety 
of forms, such as guarantee against decline until date of ship- 
ment, guarantee against decline until date of delivery, guaran- 
tee against decline until a fixed date, guarantee against de- 
cline until the goods are sold, guarantee against decline of 
vendor’s price only and guarantee against decline of the mar- 
ket price. 

Here are some of the leading arguments favoring the 
practice from the manufacturer’s standpoint as contained in 
the bulletin: 

“Tt secures orders for his product in advance of the needs 
of the purchaser, enabling him.to run his factory more steadily 
and arrange the use of his labor and raw materials to better 
advantage; enables him to ship his product as soon as finished 
and avoid the expense of warehousing it; secures larger orders 
and a larger volume of business; makes it possible for him to 
ship in carloads and avoid the expense of handling smaller 
shipments; assists in marketing new brands; reduces the num- 
ber of salesmen’s trips, since an entire season’s business can be 
secured in one order; prevents cancellations in a falling mar- 
ket; is a strong means of getting business; and is necessary to 
manufacturers of bulky product, difficult of storage. 


In Favor—‘Argumefts favoring the practice from the 
wholesaler’s and retailer’s standpoints are as follows: it pro- 
tects them against loss due to a falling market; permits early 
ordrs; avoids delays in shipment; insures ample stocks to 
meet unusual demands; permits ordering in large lots to save 
freight; permits placing orders more freely; responsibility for 
fixing prices should rest on the manufacturer because he is bet- 
ter posted concerning the prices of raw materials and primary 
markets; wholesaler’s margin of profit is too small to risk 
market reductions; permits the handling of goods on a smaller 
margin, and, therefore, makes lower prices to consumer; en- 
ables small wholesalers to compete with larger concerns; en- 
ables small wholesalers to buy in large units; prevents manu- 
facturers from selling direct to consumers, since the latter 


cannot order in advance; necessary where goods are shipped 
long distances. 


Opposed—‘‘Arguments in general opposed to the practice 
are as follows: That it is an unsound, unfair business prac- 
tice. Unsound because it creates an artificial volume of orders 
for the manufacturers, on all of which his amount of net 
return is uncertain until a considerable time after all fabricat- 
ing processes have been finished; unfair because it puts the 
wholesaler’s and retailer’s just shares of liability for market 
fluctuations upon the manufacturer, instead of preserving the 
equitable rule of requiring each trade agency to carry its own 
burden of liability. 

“That the practice tends to keep prices up because if a con- 
siderable number of manufacturers in one line of production 
have guaranteed prices and have, therefore, placed themselves 
in a position to suffer loss if prices decline, their entire in- 
fluence will naturally be exerted to prevent a decline. 

“That if a majority of the manufacturers in one line of 
production have guaranteed prices and will lose if they decline, 
the price cannot be reduced, because none of that particular 
product can be secured except through the agency of the manu- 
facturers who have guaranteed and who are bound to try to 
maintain the prices until the liability under their guarantee 
has been discharged. 

“That the practice operates to harass the small manu- 
facturer because he must, in competition with his more power- 
ful business rivals, who are guaranteeing prices, also offer this 
inducement to purchasers although he is not able financially 
to safely incur such a responsibility. , 

“That it introduces into trade an element of uncertainty 
and encourages speculation, that it encourages over-production 
on the part of the manufacturer in that, due to the abnormal 
orders received, the volume of possible business seems to be 
larger than it really is; that it disturbs the well-established 
rule, which has proven to be sound and conservative, of fix- 
ine finally the selling price of goods at the time of the trans- 
action. 

“That it tends to deceive both the manufacturer and 
wholesaler, because the latter, since he is guaranteed against 
loss, is tempted to relax his vigilance in watching and study- 
ing the basic influences in his market and in estimating con- 
servatively his real needs, and he former the manufacturer has 
an abundance of orders in sight, but taken under a contract 
which may compel him to fill them at a loss. 

Further Consideration—‘‘In an attempt to arrive at some 
conclusion in this controversy, ‘there are certain features 
of this form of sale transaction upon which both sides agree, 
and which should be carefully considered. 

“The manufacturer’s guarantee involves him in a liability 
of unknown degree; it introduces an element of speculation and 
uncertainty into his business; according to the law of a fair 
division of trade risk, he is carrying the burden of the whole- 
saler’s business and oftentimes that of the retailer, over 
which he has no control. 

“The affirmative statements that the practice favored pur- 
chasing ‘freely,’ carrying ‘ample stocks,’ ordering in ‘large 
quantities,’ and still did not encourage excessive and specula- 
tive buying are difficult to reconcile when considered in con- 
sidered in connection with the fact that the terms of the trans- 
action were such that the buyer could not suffer loss, no matter 
how much he purchased. 

, “Manufacturers of the same product, under like condi- 
tions, took opposite sides on the question, suggesting the in- 
ference that if one manufacturer could get along without it, 
the other could. It was argued by the negative that if no 
manufacturers guaranteed prices, orders would be placed early 
regardless of it, in order to avoid delay in securing stocks in 
rush seasons, 

“Among the trade lines represented at the hearing favor- 
ing the guaranteeing of prices were the following: Agricult- 
ural implements, automobile equipment, canning, cotton, drugs, 
dry goods, fly paper, food manufacturers and food stuffs, gas 
and gas engines, groceries hardware, ices, iron and steel, light- 
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Our Idea of a Sale 


When a customer buys an equipment from us, 
it is not a mere collection of machines. 


But special engineers who have made a study of 
organizing and equipping complete plants work 
with you and show you how to install and use 
that equipment to the most profitable advantage 


They show you how to cut costs, increase your output 
by proper arrangement of equipment, they teach each 
operator to do the thing she can do best by the quickest 
and least expensive method. They overcome these 
many small wastes of time and work that usually go on 
unobserved because existing conditions have become so 
familiar and accepted. 


Is such service of value to you? Drop usa line and 
one of our engineers will call. 


The Karl Kiefer Machine Co. 


BALTIMORE- NEW 


CINCINNATE 


que 
Baltimore Office & Works -Cross,Covington & Sander Sts. 
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‘‘Saved enough this season 


to pay for itself ’’ 


¢ 


- T’S some syruper, ‘Boss’ — it has paid for itself this 


season by saving the syrup, pulp and catsup which our old 
syruper wasted.” This is the foreman’s story in many plants 
where Peerless Syrupers are used. 


Peerless valve prevents waste 


The reason why Peerless Syrupers do not waste syrup is the valve. The 


insert illustration shows this valve. A Can Lifter raises the can so that the 


valve plate enters it about three-eighths of an inch. This causes the can to 
seal air-tight against a rubber pad and opens the valve port. The syrup can- 
not flow any further than the bottom level of the valve plate. When it 


_ reaches this level it shuts off the escape of air through the holes in the plate 


and this stops the flow of liquid into the can. 


Every can syruped to the proper level 


Every can is syruped to the proper level—one-eighth of an inch from the top. The 
valve always syrups to this level—always works; never clogs. Twenty-four perfora- 
tions in the valve plate let the air out, so that the syrup can flow in. The many air 
holes make it practically impossible to plug this valve, for if only one of the 24 air 
holes is open the air can escape. This feature is particularly valuable in handling 
tomatoes, berries or any product which contains a great many seeds. 


Don’t pay the cost of a Peerless Syruper each season with the valuable product you 
waste—own a “Peerless” and let it pay for itself. 


Peerless Husker Company 
519 Cornwall Avenue Buffalo, N.Y. 


Syruper 


EXHAUSTERS~BEAN SNIPPERS~TOMATO WASHERS 
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ing equipment, lumber, machinery, machine tools, mill sup- 
plies ,oil—edible, overalls, paint and varnish, paper, plumbing, 


supplies, roofing screens, shirts, shovels, silos, tents, awnings, 


etc. toilet articles walnut, growers and woolen textiles. 

“The lines opposing the guaranteeing of prices were as 
follows: Alfalfa, automobile accessories, automobile tractors, 
blacksmith’s supplies, box makers, brass and bronze products, 
cereals, chemicals, cholocate, cloth, coffee, cordage and rope, 
cotton, dyestuff, electrical supplies, metal filing equipment, 
food, glycerine, groceries, hardware, honey, hosiery, house fur- 
nishings, iron and steel, jellies, knit goods, live stock, lumber, 
machinery, milling, molasses and sirups, nuts, oil and petrol- 
eum, overalls, paint and varnish, paper, paper boxes, paper 
roofing, peanuts, plumbers’ supplies, salt, saws, shoes, rubber, 

‘“TIt should be borne in mind that in listing lines as above 
it should not be understood that all engaged in these lines en- 
dorse the position taken by those present. The hearing was a 
voluntary one and those in attendance represented in some 
cases only individual interest and frequently not more than 
one in a single line, although some lines were represented 
more extensively. 

“Just what influence the guarantee of prices has had on 
the recent flood of cancelled orders was not developed at this 
hearing, but it is well to consider what the effect may be on 
business in any line where regular trade practices are departed 
from to meet possible emergencies and which, when business 
again becomes normal, by custom may be continued. 


ACTIVITIES OF THE NATIONAL CANNERS’ ASSOCIATION 


Dr. Alsberg Discusses Canning Industry—In an interview 
in the December issue of McCTure’s Magazine, Dr Carl L. Alsberg, 
chief, U. S. Bureau of Chemistry, makes an interesting reference 
to the work of the National Canners Association. In a forword to 
the article, Secretary of Agriculture Meredith writes: ‘The ac- 
companying article by Dr. Alsberg does not in the least over- 
emphasize what can be accomplished by co-operation between 
industry and the Government in the elimination of unwholesome 
trade practices.” 

Dr. Alsberg is quoted in part as follows: “Then there is the 
canning industry—an industry that does not lend itself easily to 
self-control, but which now in many respects is singularly ex- 
emplary. The canneries of the country are not, of course, cen- 
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tralized, as for instance, meat-packing plants are centralized. They 
are scattered, often in remote places, since, like collieries, they 
must operate near the sources of supply. They are seasonal in 
their operations, often have little capital, and since they usually 
contract for their materials, which are perishable, in advance, 
and sell their products in advance, they have sometimes yielded 
to the temptation to use accumulated and partly spoiled ma- 
A few years ago various New England canners finding 
themselves overstocked with more or less spoiled supplies of the 
little fish that in New England are used as sardines, packed them 
instead of selling them for fertilizer, and dumped them on the 
market. At once 90,000 cans were seized by the Government— 
from which event there were interesting consequences. 


“Promptly the old cry of ‘interference’ was raised; the bureau 
replied with copies of the law, which was designed to prevent the 
importation or shipment in interstate or foreign commerce of 
adulterated or mis-branded foods or drugs. 


“Next, the public, as well as federal, state and municipal in- 
spectors began literally to ‘see’ spoiled sardines. Then the bureau 
established at Eastport, Maine, a laboratory which worked out 
standards for sardine packing and emphasized, in numerous de- 
monstrations to packers, the futility of packing spoiled fish. Most 
of the packers saw the light and adopted those standards, but u 
few refused and ‘took a chance.’ They suffered accordingly, and 
the whole industry suffered. 


“At last, a man high in the esteem of the canning trade came 
into the office of the bureau and asked: 

Praise for National Canners’ Association—‘‘What are we 
going to do about this panicky sardine situation? Conferences be- 
tween representative canners and representatives of the Gov- 
ernment followed and the outcome was the organization of a spe- 
cia] branch of the National Canners Association composed of sar- 
dine packers. These men established their own inspection service 
as well as a system of certificates. And this plan of self-regula- 
tion has worked so well that very few sardines have been seized 
since it went into effect. Having made a start in the right direc- 
tion ,the Canners Association set up its own laboratories, hired 
some of the bureau’s chemists to man them, and -has been so suc- 
cessful in establishing packing standards and in perfecting pack- 
ing methods that it can with justice advertise the quality of Amer- 
ican canned foods.” 


CALVERT LITHOGRAPHING CO. 


“THE MODEL SHOP” 


DESIGNERS AND MANUFACTURERS 


LABELS AND CARTONS 


Cuicaco, ILL. 


DETROIT, MICH. 


OmauHa, NEB. 
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CALDWELL 


MACHINERY FOR 
CANNING PLANTS 


Pulleys, Friction Clutches, 


. Clutch Pulleys, 
Jaw Clutches 


Caldwell machine molded cast 


tooth gears, the best cast tooth 
gears made. We can furnish gears 
with cut teeth. 


Steel Elevator Buckets 


black or galvanized 


Standard detachable 


chain carried in stock. 


Cast iron sprocket wheels 
for all sizes of standard 


chain. 


Pillow block bearings, 
post hangers, drop hang- 


ers, shafting and collars. 


A complete line of Elevating, Conveying and Power 
Transmitting machinery. 


H. W. CALDWELL & SON CO. 


CHICAGO: 17th & WESTERN AVENUE 
NEW YORK: 50 CHURCH STREET 


“It Sticks for Keeps” Established 1879 


Adex Manufacturing 
Company 


Manufacturers of 


ADHESIVE GUMS, 
GLUE AND PASTE 


604-606 W. Pratt Street 
BALTIMORE MARYLAND 


Over Two Thousand 


Viners 
and Five Hundred 


White Style Feeders 


in use in the United States 


These feeders do not tear the pods from the 


vines as other feeders do. 


For informatior, write the 


CHISHOLM-SCOTT CO. 


71 East State Street COLUMBUS, OHIO 
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Beautiful 1921 Calendar to Display Seal—A beautitu:z four- 
color 1921 calendar will be issued by the National Canners Asso- 
ciation displaying the sanitary inspection seal. It will be offered 


at cost to canners under inspection and will carry the name of the 


individual canner and any advertising matter which he desires to 
use in addition. 

The calendar will bear a reproduction of the handsome paint- 
ing which will be a feature of the February advertising. Canners 


’ are urged to hold off ordering their 1921 calendars until they re- 


ceive proofs of the calendar bearing the inspection seal. This in- 
formation and prices will be sent from Washington within a very 
short time. 


Advertising the Seal in Earnest—It is likely that the most 
unique advertisement that will nave appeared in the magazine 
during a long time will be that which will appear in a group of 
January magazines in which the attention of the people will be 
commended to the “Seal of Inspection” of the National Uunners 
Association. 

The story of inspected canned foods will be repeated to two 
million subscribers of the Lauies’ Home Journal, to one million, 
three hundred thousand subscribers of the Woman's Home Com- 
panion, to one million, five hundred thousand subscribers of the 
Delineator-Designer, to two million subscribers of the Pictorial 
Review, to seven hundred thousand subscribers of Good House- 
keey-ing. to one million readers of the Woman's World, to seven 
hundred and thirty thousand subscribers of Mother’s Magazine—a 
total of nine million, two hundred and thirty thousand subscribers. 

Hitherto each of these more than nine millions of women, sub- 
scribers of these magazines, nave been content to eat only two 
eans cf canned foods a year. It is a matter of record that the 


| per capita consumption of canned foods among the peopie v1 the 


United States is approximately two cans a year. The faci taat 
these otherwise well disposed women have eaten only two caus of 
canned foods during a year is not greatly to be marveled at when 
it is noted that the invitaticn to eat canned foods which we are 
now about to extend to them is only the second invitation from 


+ eanner to consumer that can be recalled in the whole history ‘of 


eanned foods in this country. Their limited use of canned foods 
is to be ascribed to no other reason than that the canners have 
habitually withheld themselves from these millions of women who 
have a keen and alert interest in food because of the duty devolv- 
ing upon so many of them to supply the food requirements of the 
household. 

Timeliness of the Advertising—The advertising campaign 
which is to begin in the January magazines under the auspices of 
the National Canners Association, is a timely thing. possessing 
splendid advantages for the canners whose products will be dis- 
tributed under the ‘,Seal of Inspection.” The subscribing canners 
are to have an advocate before the whole people. Hitherto the 
eanner has repeated his story to only a sales agent. depending 
on him to repeat it to the trade. And as for the nearly half mil- 
lion retail grocers of the United States who distribute the canners’ 
products, it has been the habit of the canner to say uever a word to 
then: 

But now the voice of the canner will be heard in the land; not 
only will the jobber and the retailer hear the canner’s voice be- 
speaking attention to inspected canned foods, but the consumer 
also will hear it. It ought to be very reassuring to the sub- 
scribing canners that their cause is now to be pleaded before the 
peeple. That a more earnest interest in canned foods is going to 
be aroused as the result of this campaign of advertising and that 
the demand for inspected canned foods is going to increase be- 
eause of it, there can be no reasonable doubt. 

The Dream Comes True—The story of the Sanitary Inspec- 
tion Seal of the National Canners Association which will ap- 
pear on millions of cans of food this year and a general out- 
line of the movement for better canned foods. 

Washington, D. C., Nov. 26.—Millions of cans, bottles and 
jars of the 1920 pack of fruit, vegetables, meat, fish and sea- 
food will bear the Sanitary Inspection Seal of the National 
Canners’ Association. The offering to the consumer of canned 
food bearing the seal will be one of the greatest steps for- 
ward any industry has ever made. This seal will be widely 
advertised and the big thing behind the advertising will be 
the National Canners’ Inspection Service. The fact that every 
eanner who is allowed to place the seal upon his foods has 
agreed, voluntarily, to submit to the inspection service, 
strengthens the service immeasurably. 

Canneries Inspected Daily—And it is a real inspection 
service. There is a daily inspection of each cannery during 
operations. A national director of inspection with headquar- 
ters at Washington has direct supervision over the service. 

A director of inspection in each of the eighteen districts 
throughout the country has charge of the local inspection 
work. There are laboratories for scientific research work in 


several districts, in addition to the main laboratory of the 
Association at Washington, D. C. The inspection covers clean- 
liness, wholesomeness and suitability of raw material and raw 
products, also the proper sanitation of cannery and equipment. 
It does not involve grading as to quality except in requiring 
a minimum standard of quality for certification. The Asso- 
ciation is not in a position to certify to commercial grades 
because the definitions of grades for many canned foods have 
not been formulated or generally adopted in the industry by 
the Joint Standards Committee of the Department of Agri- 
culture. 


Inspection Service Five-Years Old—The inspection is not 
a new thing or in the experimental stage. It was started in 
Maine five years ago by the sardine canners. Although Maine 
led the way, Southern California and the following States rap- 
idly fell into line, and inspection is now in effect in Coiorado, 
Connecticut, Delaware, Georgia, Illinois, Iowa, Indiana, Ken- 
tucky, Maryland, Michigan, Minnesota, Nebraska, New Jersey, 
New York, Ohio, Oregon, Pennsylvania, Tennessee, Utah, Vir- 
ginia, West Virginia, Washington, Wisconsin, Missouri and 
Alaska. This embraces the important canning centers of the 
United States. 

No brands of canned foods bearing the inspection seal of 
the Association will lose any of their present individuality and 
prestige because of the presence of the seal. The appearance 


‘of the seal on the can has no more such tendency than the 


notary’s seal on various legal documents. 

Science Aids Movement-—Collaborating with the Inspec- 
tion Service is the splendid Research Laboratory of the Na- 
tional Canners’ Association. In Washington, D. C., under the 
direction of an eminent food scientist, various problems of the 
canning industry are worked out and the most sanitary and 
scientific methods of preparing canned foods from wholesome 
raw materials are determined. This laboratory, founded seven 
years ago, is conceded to be second to none of its kind in the 
United States and is maintained by the Association for the bene- 
fit of the industry at large and the consuming public. 

Problems and difficulties of a general nature are studied 
with a view to learning their cause and finding a remedy. The 
various operations of canning such as blanching, pre-heating, 
exhausting, processing and cooling, are studied, taking into 
consideration different methods of closing and different fills 
of the cans, ; 

Agricultural Experts Co-Operate—Another factor in the 
success of the movement for better canned foods is the Bureau 
of Raw Products Research established in Washington by the 
National Canners’ Association under the direction of a leading 
agricultural expert. This bureau is aiding the movement by 
research and investigation in connection with solving numer- 
ous problems now confronting the canner and the grower re- 
lating to the raw products used in canning. . 

The proper working out of these problems will insure the 
use of the highest quality raw material in canning, will help in 
increasing yields per acre, and furthermore will result in better 
co-operation between the farmer and the canner. 

In addition to its own individual efforts this bureau is 
enlisting the aid of various Federal and State agencies engaged 
in the solutions of the same questions in all parts of the coun- 
try, and also the help of all associaitons whose efforts are being 
directed along the same line, and whose co-operation would 
materially benefit the comon cause. 

Inspection Seal Widely Endorsed—Walter J. Sears, of Chil- 
licothe, Ohio, president of the National Canners’ Association, 
has declared that the inspection service and the placing of 
= ‘renee mark on the can has very wide endorsement. He 
said: 

“The movement has the support and co-operation of some 
600 canners, with an average annual output of 35,000,000 
cases. These canners are committed unreservedly to the spirit 
and purpose of the movement. They believe in it as a well con- 
sidered effort to re-direct and re-constitute a great and essen- 
tial industry. They have for it the spirit and the courage of 
the pioneer, and the self-denial and the devotion of the cru- 
sader. No rebuffs short of disaster will turn them aside from 
the high purpose to which they have dedicated themselves for 
the good of a great industry, and for the well-being of a peo- 
ple whose life sustenance depends upon their efforts. 

: “The brokers and supply men who are so closely related 
to the industry, have generally accepted this movement as 
sound, intelligent, necessary and promising. They have shown 
their mettle by their sympathy, co-operation and substantial 
assistance. I am prompted in this presence to express to 
of the canning industry for their 
steadfast loyalty, at a time when such lo = 
ured in the coin of the realm. 
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Pulp Machines and Pulp Finishing Machines 


—— FO R——_ 


Pulp and Catsup Makers 


We also manufacture a general line of canning machinery, such 
as pea graders, cranes, pineapple graters, pod pea hullers, paring 


machines for pears and peaches, pitting spoons. Friction Clutch 
Pullies, &c. 


The Sinclair-Scott Company 


Wells and Patapsco Streets BALTIMORE, MARYLAND 


Agents for Ontario—The Brown, Boggs .Co., Hamilton, Ontario 
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INDIANA MARKET 


Wholesale Grocers Report Slow Movement of Canned Foods— 
Most Dealers Selling Sugar Two Pounds for 25 Cents— 
Large Firms Laying Off Employees—Notes. 

Evansville, Ind., Nov. 25th, 1920. 

Movement Rather Slow—Wholesale grocers of Evans- 
ville and other handlers of canned foods, report that the move- 
ment of canned tomatoes, canned corn, canned peas and cuuned 
fruits is slow and dealers are not inclined to take on any new 
stocks In fact, the dealers are buying just what they must have 
for their immediate use, and it is not expected that the condition 
will improve for several weeks or even months to come A well 


known wholesaler of this city stated this week that he was not 
at all optimistic over the future and feared it would be several 
months before trade got down to a stable basis Uncertainty, he 
said, was the ruling factor in the market just now, and buyers 
are very cautions in making their purchases The retailers are 
buying only in small quantities, where six months ago they were 
more liberal in their buying and inclined to buy in larger quanti- 
ties. The stocks in the hands of the jobbers are considerably 
larger than they were this time last year. The wholesalers say 
that the canners claim that they are in many cases unloading their 
goods on the market at prices lower than it cost them to manufac- 
ture the goods, and he said the: wholesalers also are selling at a 
very small margin, but he expressed the belief that the retailers 
were not making the cuts in their prices that they should: when 
conditions of trade in other lines are taken ,into consideration. “I 
Ieok for no strength in the canned foods market in the near future, 
and it may be several months before the clouds on the trade 
horizon disappear,” said a well-known wholesaler of this city a few 
days ago. “I believe things have got to run their course and it 
may be a long time before we get back to normal. The whote 
business world seems to be paralyzed by fear at the present time 
and every man in business does not know what a day will bring 
forth. The general wholesale trade, exclusive of the canned foods 
lines, is good, notwithstanding the fact that dealers are buying in 
small qauntities. As a rule retailers have been very cautious as 
to their buying, and as a result they are not overstocked.” 


Canneries Still Busy—Many of the canneries in Southern 
Indiana are still busy putting up pumpkins, but the last of this 
month or the middle of December will find most of the pumpkin 
crop canned. The season has been a good one and the pack has 
been much larger than it was last year. 


Sugar Is Now Cheaper—Sugar has been on the down- 
ward grade here for the past several weeks. and most of the deal- 
ers are now selling the sweet article at two pounds for 25 cents. 
Both wholesalers and retailers in this section have come to the be- 
lief that there was not a sugar shortage at all, but that the high 
prices that prevailed a few months ago were due to the manipula- 
ticns of the speculators. The Indiana State Legislature will meet 
at Indianapolis in January, and there is a good deal of agitation 
among the farmers of the State to ask the Legislature to pass a 
bill against speculation in food stuffs. 


Parsons on Committee—B. F. Parsons, of Parsons and 
Scoville, large wholesale grocers here and handlers of canned 
foods, has been named on a commitee by Samuel L. May, presi- 
cent of the Evansville Chamber of Commerce, to go to Dawson 
Springs, Ky., on December 6th, to attend a big meeting and ban- 
quet of business men of Dawson Springs and vicinity. The pur- 
pose of the meeting is to discuss good roads and business condi- 
tions in general, 


Laying Off Employes—The large Heinz plant at Hender- 
son, Ky., a few miles south of here, employing about 150 men and 
women, has started to lay off employes, according to a report from 
that city this week. Each week 10 per cent of the employes are 
dropped from the pay roll.. The decrease will continue until the 
force is cut to 30 men, who will be retained to care for the plant 


_ during the winter months. The company also owns and operates 


a large plant at Princeton, Ind. 

Big Shipment of Apples—The Burton Fruit Company, of 
Bedford, Ind., has shipped thirty cars of apples, about 24,000 bush- 
els, from orchards in Lawrence county this fall. This does not in- 
clude hundreds of bushels that have been sold to local consumers. 
Reports from all fruit raisers in Lawrence ccunty show a bumper 
crop of all kinds of fruit this year, in fact the largest in many 
years past. 


Robbery at Topeka, Ind.—Robbers a few nights ago en- 
tered the office of the Topeka Creamery Company, at Topeka, 
Ind., blew open the safe and obtained war savings stamps to the 
value of $350, and $50 in money. No clue has been found to the 
robbery. The plans of the robbers were apparently carried out 
without interference. 


Fire Destroys Grocery—The grocery store of Blackman 
& Jennings, large handlers of canned fruits and other goods, at 
Clay, Ky., a few miles south of here, was destroyed by fire on the 
night of Saturday, November 20th, the loss being between 4,000 
and $5,000. The loss is partly covered by insurance. 


Pfender Now City Salesman—George Pfender, who ac- 


cepted a position several months ago with the Sterling Products 
Company of this city, has been made city salesman for the com- 
pany, and reports a large business. This company started in busi- 
ness about two years ago and its business has steadily increased 
each month. 


New Company Increases Sales—Sale of “Yellow Jacket,” 
which is said to be a delightful keg soft drink and which is being 
made by the 8. 8. S. Manufacturing Company, of Madisonville, Ky., 
is exceeding the expectations of the company. Igie Sisk, J. L. 
Staton and W. R. Smith, who compose the company, have obtained 
a lease on the building owned by W. C. MeLeod in Madisonville 
and will occupy that building with a well equipped plant. Mr. 
Staton, has resigned the position as local manager of the W. A. 
Chambers Wholesale Grocery Company, and is devoting all his 
time now to the soft drink manufacturing business. 


John N. Dyer is Honored—John Napier Dyer, the well- 
known canner of Vincennes, Ind., who is known through southern 
Indiana and southern Illinois, will be one of Indiana’s delegates 
to the American Farm Bureau Federation meeting that is to be 
held at Indianapolis December 6, 7 and 8. The other delegates 
have been selected. In addition to being a successful canner, Mr. 
Dyer is well informed on farming subjects and it is expected he 
will be one of the most interested personages in the Indianapolis 
meeting. 

Apples Show Largely Attended — The annual Indiana 
apple show that was held at Indianapolis last week, was largely 
attended, and brought visitors to the state capital from all parts 
of the State. The exhibits were large and varied. There were 
many prizes awarded to the winners. The apple show has been 
given at Indianapolis each year for several years past and it grows 
in size and interest each year. There were more exhibitors this 
year than in all other years. and the quality of apples ex- 
hibited is said to have been much better. There were more ex- 
hibitors from this end of the State than in former years. 
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| Coke Tin Plat Plates| === 


Highest quality Tin specially adapted to the requirements of the can ing industries, 2 Is 
unexcelled for nstruction of she factories, warehouses, etc. Write for full informa 


AMERICAN SHEET AND TIN PLATE COMPANY, General Offices, | Frick Bldg., Pittsburgh, Pa. | Specify “AMERICAN” bra nds 


H. D. DREYER & CO., Inc. 


MANUPACTURERS 


BOXES and BOX SHOOKS for the CANNER 


ALICBANNA AND SPRING STREETS, BALTIMORE 


SLAYSMAN & COMPANY 
Automatic Can Making Machinery 


BALTIMORE, MD. 


CANTON BOX COMPANY The Baltimore Box and Shook Company” 
2501 to 2515 Boston St. Baltimore, Md. ——MANUFACTURER—— 


PACKING BOXES | Canned Goods Cases 
Made up or in Shooks. _ Cargo or Carload. 901 S. CAROLINE STREET BALTIMORE, MD. 


THE RITTLER BOX CO. 


613 to 621 S. CAROLINE STREET, BALTIMORE, MD. Cc. L. JONES & CO. - 


CASES FOR CANNERS BROKERS 
CANNED FOODS AND PRESERVERS SUPPLIES _ 
MADE-UP OR IN SHOOKS (We can serve a few more desireable accounts) 


.GAMSE & BRO. 
GAMSE BUILDING 


— 
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LITHOGRAPHED 
LABELS 
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“The retail grocers everywhere have from the beginning 
welcomed this movement as of special benefit to them in the 
distribution of canned foods. I do not know of a single retail 
grocer who has or is opposing it, which leads me to say that 
the factor nearest to the consumer had demonstrated his de- 
sire and purpose to respond to the consumer’s need, as well 
to the consumer’s right. 

“Practically all wholesale grocers who merchandize can- 
ned foods under canner’s trade marks and brands are for this 
movement today. Many of the wholesale grocers who mer- 
chandize canned foods under their private trade marks are for 
this movement. 

“The scientific leaders, the leaders of thought, are for this 
movement. They endorse it as a constructive measure for the 
development and production of wholesome food supply. 

“The trade press is for this movement. The daily news- 
paper press, as well as the magazines, have endorsed our pro- 
gram. They see in it a sincere and earnest effort to provide 
the people with approved foods.” 

Canned food is now beginning to appear or the grocers’ 
shelves bearing the inspection seal. Thus, with cans bearing 
the identifying sanitary seal actually upon the market, the big 
dream comes true. 


FREIGHT RATES & SHIPPING NEWS 
Traffic Bureau 
THE CANNED GOODS EXCHANGE OF BALTIMORE 


The Interstate Commerce Commission has rendered decision 
in its Docket No. 11416—“Express Classification, 1920,” wherein 
on the question of proposed increased billing weights on Oysters, 
Clems and Seallops, its decision read: 

“It is proposed to increase the estimated billing 
weights on these commodities, in less than carloads, in 
shell, glass jars. canned, or in bulk. The proposal to in- 
crease such weights on shucked oysters in bulk from 12 
pounds to 15 pounds per gallon is shraply protested. Re- 
spondent exhibits tests made. at Baltimore, Crisfield and 
Cambridge, Md.; South Norwalk and New Haven, Conn., 
and St. Louis. Mo., in April, 1920, covering 194 packages, 
aggregating 19.415 pounds. St. Louis was included as a 
jobbing point. The aggregate billing weights, at 12 pounds 
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per gallon, were 13,548 pounds, or 69.7 per cent of the 
gross weights; at 15 pounds per gallon the billing weights 
would have been 87.2 per cent of the gross. Respondent. 
also stresses the perishable character of the commodity 
and consequent necessity for a certain amount of re-icing 
in transit, and some figures showing re-icing costs are sub- 
mitted. 


Originally the estimated billing weight was 10 pounds 
per gallon. - Besides pointing out that respondent’s test 
weights were obtained in April, practically the last and one 
of the warmest of the season’s shipping months} protesants 
reveal the fact that by a rule or regulation not on file with 
this commission, adopted in July, 1919, respondent has re- 
quired shippers to pack 8 pounds of ice per gallon of 
oysters from Chesapeake Bay. 8 pounds from New Eng- 
land to points west, and 6 pounds to points east of Buffalo, 
N. Y., and 4 pounds within New England. The higher of 
the resulting gross weights apparently becomes the basis - 
of the present applicaticn. It is testified that except in 
September, when warm weather is sometimes encountered, 
5 pounds of ice per gallon is ample. Relatively few ship-, 
ments are made in April. The package cost commonly 
_ shipped contains 5 gallons of oysters. A government in- 
spection at Baltimore in 1919 disclosed the weight of a gal- 
lon of oysters, including the can, to be 8 pounds 10.5 
ounces. A 5-gallon can, therefore, closely approximates 
43 pounds; the packing box approximates 12 pounds; add- 
ing 5 pounds of ica per gallon, or 25 pounds, the total 
weight is 80 pounds, or 5 pounds in excess of the proposed 
estimated weight, taking no account of meltage. Respond- 
ent makes no attempt to prove a necessity for the amount 
of ice required by its unpublished rule. 


It is not proposed to increase the present estimated 
billing weight of 12 pounds per gallon of shucked oysters, 
in carriers, in carloads, or to depart from the present ap- 
plication of actual weights to such oysters in naked cans, 
without carriers, in carloads. Protestants object that the 
increased weights in less than carloads weuld create a 
disparity that would unduly prefer carload shipments. 
Clams and scallops are net mentioned of record, and re- 
spondent has offered nothing specific in support of the pro- 
posed increased estimated weights of the articles in glass 
jars. 

The proposed increased billing weights have not been 
justified.” 


IT PULPS 
TOMATOES 
PUMPKINS 
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IT_FINISHES 


The 20th Century Centrifugal 


We sold a bunch of them 
at the Convention 


DID YOU GET YOURS? 


ve‘ THE 20th CENTURY MACHINERY CO. 
MILWAUKEE, U. S. A. 
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THE CANNING TRADE. $1 


BALTIMORE, MD. 
Solicit Your Business for 


PACKER’S CANS 
SANITARY (Open Top) and CAP HOLE 


Both Styles the Very Best Obtainable 
FIVE-GALLON SQUARE PULP CANS 
SYRUP CANS and PAILS 


Friction Top—Record 


WAX TOP and FRICTION TOP OYSTER CANS 


UNEXCELLED MANUFACTURING AND SHIPPING FACILITIES 


W. W. BOYER co., Inc. 


BALTIMORE, MD. 
EDMUND C. WHITE, President 
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PUBLISHED EVERY MONDAY BY 


THE TRADE COMPANY 


Baltimore and Commerce Sts., Baltimore, Md. 
Telephone St. Paul 2698 


THE CANNING TRADE is the only paper published exclusively 
in the interest of the Canned Food Packers of the United States 
and Canada. Now in its 44th Year. 


TERMS OF SUBSCRIPTION. 
Payable in advance, on receipt of bill. Sample copy free. 


Foreign, » $5.00 


Extra copies, when on hand, 10 Cents each. 
ADVERTISING Rates.—According to space and location. 
Make all Drafts or Money Orders payable to THE TRADE Co. 
Address all communications to THE TRraDE Co., Baltimore, Md. 


Packers are invited and requested to use the columns of THE 
Canning TRrabE for inquiries and discussions among themselves on 
all matters pertaining to their business. 


Business communications from all sections are desired, but 
anonymous letters will be ignored.’ A. I. JUDGH, Baitor. , 


Entered at Postofice, Baltimore, Md., as second-class mail matter 


BALTIMORE, MONDAY, NOVEMBER 29, 1920 


EDITORIAL JOTTINGS 


President Wilson had no more difficulty in formulating a 
“Thanksgiving” proclamation than did members of the canning in- 
dustry. in trying to live up to the spirit of that day. It took a 
philosophical turn of mind to be really and truly thankful this 
year: something on the style of the fellow who said “he was so 
glad he was living that he was almost dead.” 

That, at least, is the generally expressed sentiment throughout 
the industry ; but at the same time there is not one of us but what 
could say that it might have been worse. And when the future 
is looked forward to, the pangs of the past and the present can 
easily be forgotten. The future is rosey with good days for all in 
the canning industry, and for this we had a right to be thankful. 

The Wisconsin canners held a record meeting in point of 
attendance and interest in the proceedings. The Western Can- 
ners have just duplicated that performance in a splendidly at- 
tended convention, filled with meaty meetings of much good to 
the industry. In fact, the report of this big meeting is so bulky 
that we are forced to let the publication of it go for another week. 

Next on the program is the big Tri-State Canners Convention 
at Philadelphia. Responses to the invitations to be present seem 
to be unanimous and a big crowd is therefore certain. They have 
put on just a little “dog” this year as you will note from the in- 


‘culated “its style all the while, all the while!” 
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vitation—both its form and substance—for it is printed on “wed- 
ding plate” paper, in the most approved style of announcements, 
ov as they used to sing in the days before the banquets were emas- 
Here it is: 


You are cordially invited to attend the 
ANNUAL MEETING 
of the 
TRI-STATE PACKERS’ ASSOCIATION 
to be held at Hotel Adelphia, 
* Philadelphia, Pa. 
December Second and Third, Nineteen Hundred 
and. Twenty. 


PROGRAM 


Thursday Afternoon, December 2, 1920.—Mayor, or Mr. Cat- 
tell, Address of Welcome. President’s Annual Address. Secre- 
tary’s Report. Mr. C. G. Woodbury, Bureau of Raw Products Re- 
search, “How the Bureau Can Aid the Canner.” Mr. John E. Pat- 
ten, “How the Grower and Canner Can Work Together With 
Mutual Benefit.” Representative of American Can Company, “Why 
Cans Will Not Be Cheaper in 1921.” Representative of Joseph 
Campbell Company, “Practical Advertising.” Walter B. Timms, 
“Better Business Conditions Affecting Canning Industry.” Ap- 
pointment of Auditing Committee. Appointment of Nominating 
Committee. General Discussion after each of foregoing addresses. 
Banquet. After the Banquet Mr. Walter J. Sears, president Na- 
tional Canners’ Association, “Some Fundamental Defects in the 
Canning Industry.” Mr. H. A. N. Daily. president National Canned 
Foods and Dried Fruit Packers’ Association—Subject to be an- 
nounced. Mr. R. A. Sindall, representing the president of the Can- 
ning Machinery and Supplies Association—Subject to be announced. 
Entertainment. 


Friday Morning, December 13, 10 o’Clock—Mr Richard Dallam, 
“How the Adjustment Bureau Aid the Canners.” Mr. Harry P. 
Strasbaugh, “Canning in the Tri-States to Data’ Report of Seed 
Committee. Report of Boys’ Tomato-growing Clubs. Reports of 
other Committees. 


R. T. MOORE CO. A NEW BROKERAGE HOUSE 


Among the important announcements in brokerage circles 
is the advent of R. T. Moore Company, of Chicago, into that 
business. The officers of the company are Ray T. Moore, 
president and George, W. Drake, secretary. 


Their main office will be at 128 North Wells street, 
Chicago, and a branch office will be opened in New York city. 


The business slogan as adopted by them is ‘‘Canners’ co- 
operative service, rendered by a canner.” 


R. T. Moore is a practical canner and is at the present 
time president of the Godfrey Packing Company, Benton 
Harbor ,Mich. 

- He knows well both the manufacturing and the selling 
part of the business from practical experience. 


He, for several years, has been connected with the Louis 
Hielfer Company, Chicago, with several offices elsewhere, as 
manager of their canned foods department and is regarded as 
one of the most energetic and most successful canned foods 
salesmen in Chicago with an intimate knowledge of the busi- 
ness which renders his service and advise valuable to buyers 
and sellers. 


Mr. Moore is a member of the Michigan Canners’ Asso- 
ciation and will begin with many valuable accounts in Mich- 
igan, Wisconsin, Iowa, Indiana, New York, California, Minne- 
sota, Illinois, Ohio, Maryland and elsewhere. 


George W. Drake, secretary of R. T. Moore Company, will 
be associated with Mr. Moore in the brokerage business. 
He has been secretary of the Iowa Canners’ Association, 


Western Canners’ Association and of the Corn Section of the 
National Canners’ Association. 


The new organization is regarded as one of the best quali- 
fied and equipped brokerage organizations that has been 
launched for many years. 
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The Book You Need! 


Thoroughly Revised and Up-to-date 


Not Mere Claims, but 


Positive 
Pulping Facts 


HE record of accomplishment made by the Indiana Pulper in can- 
ning plants all over the country, conclusively proves its reliabiliy 
and steady performance, its low upkeep expense, its ability to 

secure more pulp from the tomato, and its tremendously greater capacity. 


One canner says ‘The Indianais paramount to any pulper we have 
ever had in our plant. We have been particularly impressed with the 
degree of dryness of residue and the simplicty cf construction which 
makes for both ease in operation and ease in cleaning.” 


wey 


“Another man says of 


THE INDIANA PULPER 


“We can get a greater amount of pulp and a finer product. The pulper 
is as good as the first day we used it. We will put in another Indiana 
next year.” The president of another big canning concern writes: 
“The three Indiana Pulpers have given us the very best service of any 
pulper we ever used. We did not lose a minute during the tomato season 
on account of the machines refusing to work.” 


A GUARANTEED DAILY CAPACITY OF 10,000 BUSHELS OF TOMATOES 


This is a conservative estimate. One concern making a ten-hour 
test, pulped 32 tons uf tomatoes per hour. This wasall that could be fed, 
put was not enough to determine its capacity. Another concern on test, 
obtained 20 to 25 gallons more raw pulp per ton of tomatoes than he ever 
— an a any other pulper and claims to have used every make on 
the market. 


THE PULPER—FINISHER 


For the small plant, handling up to 2500 bushels of tomatoes daily, 
The Indiana equipped with a finishing screen it isthe ideal equipment 
for both pulper and finisher. Used inthis way. the one machine does 
the work o' two in one operation. In actual work in plants last season, 
the Indiana used in this way—producing finished produ¢t from the whole 
tomato at one operation—produced product which showed less bacteria 
and a smaller mould count than product put thru both a pulper and 
finisher of other manufacture. 


WRITE TODAY ABOUT AN INDIANA for next season. 


Other Langsenkamp products:—Copper Steam Jacketed Kettles, 
Standard Continuous Agitating Cookers, Rotary Washers, Tomato 
Crushers, Sanitary Desectiable Pumps Sorting Tables, Syrupers, Feed 
Water Heaters, Steam Traps. Gasoline Fire Pots, Brass Handy Gate 
PRICE $5.00 WITH THE ORDER ‘Valves and enameled Lined Pipe. A request will secure complete infor 


OR AT ALL SUPPLYZHOUSES* 


F. H. LANGSENKAMP 


A CANNER’S AND PRESERVER’S COOK BOOK INDIANAPOLIS, IND. 


Eastern Representative Coast Representative 


S. 0. RANDALL'S SON ANDERSON-BARNGROVER MFG. CO. 
Factory Operations and Process Times | Baltimore, Md. San Jose, California 


THE ONLY BOOK NOW USED 


Learn How to Pack New Goods 


A 


Very 


Published by 
THE CANNING TRADE 
Baltimore & Commerce Sts. 
Baltimore, Md. 
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THE PUBLICATION OF APPERTS WORKS 


An industry as well developed and as distinctive as that of 
canning should have a well compiled history. It had its origin so 
recently that all the faets connected with each step in its devel- 
opment should be available. Other industries of very much less 
importance have well preserved records of their attempts, suc- 
cesses and failures, and they regard these records as an asset. 
The canning industry is weak in not having a literature commen- 
surate with its importance. It is true that it has trade journals 
which carry the current news to those who are progressive enough 
to subscribe, but these’do not get the message to that part of the 
public who are interested in how their foods are prepared. 

In order that our own subscribers may'first become better in- 
formed upon some of the steps by which the industry has reached 
its present development, we have arranged with Dr. A. W. Bitting 
for a series of articles, consisting of a translation, and reproduc- 
tion of a few of the most important papers printed in the early 
period of development, and later when science came to its aid. 
Some of our very practical men may not see the advantage of 
publishing something written by Appert a hundred years ago, but 
to some of the younger men we hope there will come a satisfaction 
in knowing what were the problems at that time and a real in- 
spiration from the remarkable work done under the conditions. 

Dr. Bitting is known personally to a majority of the canners. 
He started the first real canning laboratory in the Bureau of 
Chemistry. He had a major part in formulating the plans for the 
National Canners Laboratory and is at present director of the re- 
search laboratory for the Glass Container Association. He con- 
tributed bulletins upon canning for the Bureau of Chemistry, the 
Department of’ Commerce and the Canners Association. He has 
had access to sources of information which we feel sure will make 
the series of interest and value. 

Back in 1903 The Canning Trade first published as a souvenir 
number “A History of the Canning Industry,” to commemorate 
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the twenty-fifth anniversary of the founding of the journal. It 
became evident at the time that the only way to get a real history 
of the industry, was to obtain it first hand from the older packers 


"who had ‘been engaged in the work practically from its inception, 


or who had been associated with the men who were the pioneers. 
The results was a most interesting compilation, and its value as 
a reference document has been fully attested by the citations which 
have been made from it. Since then—in 1914—this history has 
been revised and brought up to date, at that time. At various 
times, both prior to this issue and since, articles of historical char- 
acter have appeared relative to the establishment of factories, the 
organization of associations, or the development of inventions so. 
that while our files tell a story, it is available to comparatively 
few. The annual almanac gives the current history of the produc- 
tion and marketing of the staples, and this annual will become of 
greater value as the passes. 

‘The Canning Trade has always been a believer in developing 
the historical side of the story of food preservation, and particular- 
ly because of the very great and distinctive growth in this country. 
The process originated in France, was almost immediately taken 
up by the English and soon brought to this country. It seems 
strange that with the great abundance and cheapness of foods here 
that it should have been so quickly adopted for general use, while 
abroad it was resorted to almost wholly for victualing the armies 
and navies. Large development has occurred abroad, but to noth- 
ing like the extent which has occurred in this country. It is here 
that canned foods enter into the daily diet of hundreds of thou- 
sands of our people and bring to thém the pleasure and variety un- 
known in other lands. 

The Canning Trade believes that the canners would welcome a 
series of articles which will depict the principal steps in the devel- 


. opment of the first century of the industry and thus add our mite 


in making available another chapter in our history. We know of 
no better or more fitting way of paying tribute to the work of those 
who made the present status of the industry a possibility, nor finer 
experience with which to point to what the future holds in store 
for him who is willing to master her secrets. We have therefore 


arranged for a series of reproductions of some of the most im- 
portant papers connected with the history of the development of 
the art and later of the science of the food preserving industry 


SEED 


LEONARD’S 1920 REPORT 


CANNERS CONTRACTS FOR ALL VARIETIES OF 


PEAS 


us this season. 


grown Seed Peas to grow for you. 


DELIVERED IN FULL 


Our customers have received FULL DELIVERY on ALL their Pea contracts placed with 

Many of them are writing us that our choice Wisconsin grown Alaska and 
Sweets have yielded a larger and better pack than any stocks they have ever grown before. 
large Eastern Canner has written us that the farmers in his locality will not plant any Peas but 
Leonard’s Wisconsin stock—they turned out so much better this year. 


Be fair to your growers this spring. Give them Leonard’s carefully rogued Wisconsin 


We have a limited surplus of some varieties—write us for prices and samples and when 
you are ready—place your growing contracts with us. 


One 


LEONARD SEED COMPANY 


Chicago, Ill. 


. 


MAINE MARKET 


Local Market Very Quiet—Business at a Standstill—Apple 
Pack Much of a Surprise—Packing of Sardines Slow 
and Costly and Returns Unprofitable. 


Portland, Me., November 26, 1920. 

The local market, both buying and selling, is very quiet. Pre- 
vious to the holiday the retailers stocked up to some exrent, and 
jobbers anticipate no more business until after the New Year. 
srokers continue to solicit from the jobbing trade, but report that 
the business is so small as to be difficult to handle. No one wants 
to buy in car lots, and less-car freights are prohibitive. Some 
pool cars are coming in, to fill daily needs of the buyers. No 
large blocks will interest the jobbers, at any prices. 

From the standpoint of the Maine packers, business is at a 
standstill. Contracted goods have been shipped out, and spot 
stocks are warehoused for the winter. Goods are offered, but no 
strenuous effort is being put behind them at present. The only 
lines in which there are any spot holdings are corn and sardines. 
with perhaps a very small amount of apple. 

Corn—A recent inquiry for fancy corn at a low price pro- 
duced no offerings, as each packer approached quoted his fancy 
grade at the original price of $1.60 factory. Lower prices ure con- 
tinually reported, and no doubt scattered sales have been made for 
less money, just enough to give rise to the reports. However, $1.60 
is the price quoted by the packers who make and uphold the busi- 
ness in Maine. Standard corn has been offered and sold at vari- 
ous prices, and any rumor is given credence. The carry-over of 
standard grade is much larger than usual, and packers are natural- 
ly anxious to weed out as much of their stock as possible. A price 
of $1.00 has been made openly by one or more, and $1.10 is a fre- 
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quent quotation. Sales have been made at both figures. The extra 
standard is not being put on the market, except in answer to in- 
quiry. 

Apple—tThe apple pack in Maine has been very much of a 
surprise. Continual surveys estimated the crop of fruit to be not 
over 50 per cent. of normal, and first efforts to buy for the fac- 
tories found few offerings and high prices. In fact, several fac- 
tories were discouraged to the point of cancelling contracts and 
doing no packing. In one or two localities, however, the supply of 
fruit has mysteriously increased, the price has lowered, and several 
packers are able to do a very fair business. Rumors of very low 
prices are heard, but packers continue to quote $4.50 as a mini- 
mum. Less prices are heard from the trade in way of suggestion, 
rather than from the packer as offerings. 

Sardines—Reports from New York market quote prices as 
low as $3.50 on quarter oils keyless, but local sardine men continue 
to talk about a $4.00 price. The advent of winter has put a stop to 
work for this season, a matter of no regret to those concerned. 
Packing has been slow and costly, and returns far from profitable. 
Present stocks are warehoused, and while sales will contiue as long 
as there is any demand, the packers are resigned to waiting for bet- 
ter conditions before thy force the issue further. 

Clams—tThis pack is over until spring, with a result far 
below normai. There may be small quantities on hand, but these 


are not offered freely, and prices are maintained at the high limit 
of $1.40 for 5-oz. goods. 


MAINE. 


PHILADELPHIA BROKERS OFFICE 


CENTRALLY LOCATED 
With a Staff of Wide Experienced Representatives 
Are open for a Good Line of Merchandise. 


VANCE COMPANY 
1112 Chestnut Street - Philadelphia, Pa, 


Chicago Office 
20 E. Jackson Boulevard 


Max Ams Double Seamers 


“The Miracle on Your Table” 


THE MAX AMS MACHINE CO. 
101 Park — 


CHARLES M. AMS, President 


. 


The Machines Used 
in Making Possible 


New York City 


Special Agents 
The Premier Machinery Co. 
San Francisco, Cal. 
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Wanted and For Sale. 


This is a page that must be read each week to be appreciated. You are unlikely to be interested every week, in 
what is offered here, but it is possible you will be a dozen times in the year. If you fail to see and accept 
your opportunity your time is lost, together with money. Rates upon application. 


For Sale—Miscellaneous. 


FOR SALE—20,000 Five-eighths heavy brace baskets. 
Price on application. Address W. E. Robinson & Co, 
Belair, Md. 


FOR SALE—Two hundred thousand No. 2 cans. 
Eighty-eight hundred No. 2 wood cases. Will sell sep- 
arately or together with cans in cases. Address Box A-829 
care The Canning Trade. 


FOR SALE—Storage vats, reasonable price; capac- 
ity 500 lbs. Oak or Cypress; excellent condition. Ad- 
dress Enterprise Brewery, Inc., 912 Cypress Ave., Brook- 
lyn, N. Y. 


FOR SALE—Elgin Plunger Type Filler equipped 
with German Silver tubes. Guaranteed to be in first-class 
condition. This machine will be sold at a bargain. If 
interested write Postoffice Box No. 637, Indianapolis, Ind. 


FOR SALE—New canning equipment: 1 No. 38 Torris 
Wold & Co. Peterson Floater fitted with 50 chucks, for No. 1 
Square Cans; 1 No. 68 Torris Wold & Co., Testing Machine 
for 6-lb. Square Cans (adaptable for one and two pound square 
cans); 1 Libby, McNeill & Libby can painting machine for 
1-pound cans (adaptable for 2” square and small round cans). 
ForFor full information and prices refer Swift & Co., Purchas- 
ing Dept., Union Stock Yards, Chicago, Iill. 


For Sale— Machinery. 


FOR SALE—In stock for imenediate shipment— 


aes Engines, Pumps, Tanks and Stacks; new and re- 
uit 


Baltimore, Md. 


FOR SALE—To close an estate, the following Canning Ma- 


chinery guaranteed in first-class condition; ‘prompt. shipment. 
Quotations promptly furnished. 
1 Link Belt Tomato Table and Conveyor. 
5 Hawkins Exhaust Boxes with copper body. 
67 Process Crates. 
76 Crate Tops. 
10 Closed Process Kettles. 
2 Open Process Kettles. 
1 Smith Kraut Cutter. 
2 Pulp Machines. 
1 Sprague Catsup Finisher. 
3 Monitor Bean Cutters. 
2 Monitor Can Fillers. 
1 6-pocket Corn Cooker-Filler. nj 
2 Plunger Fillers for Tomato Paste, ete. . 
1 Kern Pulp Finisher. = 
2 Monitor Tomato Scalders. ss 
2 Pea Hullers. 
A. K. Robins & Co., Baltimore, Md. 


Address Louis A. Tarr, Inc,, 203 W. Conway St., 


‘ reference and full particulars. 


For Sale--Factories 


FOR SALE—Canning Factory, Jessup, Maryland— 
B. & O. R. R.; 15 miles from Baltimore—including large 
two-story warehouse, good sheds, also two large houses 
for employees. Two and one-quarter acres of ground, 
wagon scale, two boilers, two engines, two good large 
wells, water tanks, steam and water piping. Plant wired 
for electric light. Attractive price. Tomatoes, stringless 
beans, peas, sweet potatoes, etc., can be contracted for in 
immediate neighborhood. Address Chas. G. Summers 
& Co., Baltimore, Md. 


EMPLOYMENT EXCHANGE. 


SITUATIONS WANTED. 


WANTED —Position by married man, age 38 years. Has super- 
intended canning factory for past 5 years. Acted as Salesman 
for 10 years. Open now for position. Can furnish good references. 
Address Box B-817, care of The Canning Trade. 


WANTED—Position as Manager for large canning com- 
pany. Young man with eight years experience, now connected 
with large cannery, but desires a change. Open for employ- 
ment January 1. References exchanged. Address Box B-812 
care The Canning Trade. 


WANTED—Mechanical man thoroughly familiar with all de- 
tails of can manufacturing, desires position as factory manager 
or superintendent of can plant manufacturing Sanitary or Soldered 
cans, also evaporated and condensed milk cans. Capable of in- 
Stalling, organizing and operating successfully. Maximum produc- 
tion at minimum costs. Thirty-four years of age, married, willing 
to locate anywhere in the United States or abroad. Address Box 


: B-825, care of the Canning Trade. 


WANTED—To get in touch with parties desiring the serv- 
ices of a superintendent; have had over 25 years’ experience 
packing full line of canned fruits and vegetables, jellies and 
jams, marmalades. Capable of building and equipping and 
remodeling plants to handle produce to best advantage. I am 
open for engagement at once, with a progressive company 
where my ability and services will be appreciated. Permanent 
position desired with growing plant. All replies treated con- 
fidentially. Best of references furnished. Address Box B-822, 
eare of The Canning Trade. 


HELP WANTED. 


WANTED —Experienced productive Chicago Jobbing Sales- 
man—one who can earn from $5,000 to $10,000 per year—state 
Strictly confidential. Address Box 
B-826 care The Canning Trade. 


Wanted—Miscellaneous. 

WANTED —To buy, well located Tomato Cannery ; 
Eastern Shore of Maryland or Delaware preferred... State 
price, capacity and average acreage procurable during 
past three years. Address Box A-815, care of The Can- 
ning Trade. 


CONSOLIDATION WANTED—One or more very 
desirable, splendidly located County Canneries; will con- 


sider consolidating with large and well established Can-_ 


ning Company. Address Box A-827 care The Canning 
Trade. 


WANTED—Superintendent wanted for Can Making Plant. 
One who thoroughly understands making of square double 
seamed oil cans; state experience and salary desired. Address 
Box B-823, care of The Canning Trade. 


WANTED—Jan. 1, 1921. A first-class Man as Superintendent 
of one of the largest and best located pea and corn canning fac- 
tories in Wisconsin. Must be a proven executive and have record 
as “Fancy” packer. Address Box B-816, care The Canning Trade. 


WANTED—Position as manager or superintendent by an ex- 
perienced packer of vegetables and fruits. Also A-1 experience on 
machinery. Will be available after January 1st. Address Box 
B-828, care of The Canning Trade. 


THE CANNING TRADE. 


HELP WANTED. Continued oO o 


THE FASTEST CUTTERS IN THE WORLD 
WANTED—An experienced ‘man .as ‘superintendent ina j 
Baltimore canning factory. ‘Liberal pay to the right man. - “BUFFALO” Silent Vegetable Cutters 


Address Box B-824, care of The Canning Trade. 


Simple in construction, fast and noise- 
less, the ““Buffalo”’ is the ideal machine 

WANTED—A young man experienced in packing peas, for cutting materials for picalilli, re- 
corn, berries, Bartlett pears, etc., as superintendent. When 
replying give age, whether married or single, number years 
experience, references previous employer and salary desired. 
Address Box B-818, care the Canning Trade. 


lishes mincemeat, etc. Easy to clean. 


Mince a Batch of Mincemeat 
Fruits or Vegetables In Less 
than two minutes Without 
Mashing 


WANTED—A wide-awake man who KNOWS how to set 
up, operate and keep in good condition, body locker, double- 
seamer, floater, etc., set dies in presses and keep both dies and 
presses in good condition. One who will appreciate a good 
position and honest, man to man treatment, and will recipro- 
cate with faithful co-operation. A REAL MAN, If you fill 
this description, write to David Stern, 36 Washington St., 
North Boxton 14, Mass., stating your experience in full, telling 


why you ought to have this position. All fruits and vegetables are cleanly cut, Not 
Mashed, thus retaining their full nutritive 
values. The “Buffalo” is the machine that 


most of the big canners are using. 
THE STICKNEY FILLER FOR COND. MILK big , 
tae JOHN E. SMITH SONS CO. 
HBNRY R. STICKNBY 
51 CROSS STREET PORTLAND, MAINE 51 BROADWAY BUFFALO, N. Y. 


JEROME RICE SEED CO. 


CAMBRIDGE, N. Y. 


We are headquarters for the best of everything in 


-E-E-D-S 


used by Canners Everywhere 
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THE KNAPP LABELER 


uses a liquid pick-up glue which does not require heating. No lamps or 
apparatus to bother with. Labels cold cans, moist or sweaty cans. 
Labels in a draught or any place at all. Has positive pick-up. Saves 
labels. 


The curling bar for shaping the label to the curve of each can, permits 
the use of varnish labels, and handles all kinds of labels far better than 
any method yet devised. Labels stay put and the very small amount of 
gum and paste used insures neat work. Nothing to rust the cans or stain 
the labels. 


As the Knapp Labeler is automatic, the human equation is largely elim- 
inated. Just watch a Knapp at work and you will see the reason why 
most canners specify this labor saver and trouble quencher. 


Write for cut ot our new Boxer 


The FRED. H. KNAPP COMPANY 
Baltimore = = = Maryland 


Berger & Carter Co., Pacific Coast Dealers, San Francisco, and Brown, Boggs Co., Canadian Dealers, Hamilton, Ontario. 


=" Eureka Soldering Flux “:: 


> 


YOU DO NOT EXPERIMENT WHEN ( TREY. MADE FROM BEST RAW MATERIALS 


YOU USE THIS FLUX. 
THE STANDARD FOR TWENTY YEARS... 


UNDER PROPER FORMULA. 
QUALITY ALWAYS THE SAME. 


Ux 


— MANUFACTURED ONLY BY — 


THE GRASSELLI CHEMICAL COMPANY 
MAIN OFFICE CLEVELAND, OHIO 


New York Boston, om. Milwaukee, Wisc. 8. O. Randall’s Son THE GRASSELLI CHEMICAL CO., LTD. 
Cincinnatti, Ohio Chicago St. Paul, Minn. Baltimore Toronto, Ont Montreal, Que 
Birmingham, Ala. St. Louis, Mo. Philadelphia, Pa. C. W. Pike Company » ee ontreal, 3 
Detroit, Mich. New Orleans, La. Pittsburgh. Pa. San Francisco Hamilton, Ont. 


Wilful Waste Makes Woeful Want . 


Use Non-Spill Double Seamers The ‘‘Angelus” are Best 


Angelus Sanitary Can Mach. Co. 


282 San Fernando Boulevard Los Angeles, Cal. 
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CANNED FOOD PRICES 


Prices given represent the /owest figure generally quoted for lots of wholesale size, usual terms f. o. b. 
| Baltimore (unless otherwise noted) and subject to the customary discount for cash. ****Many 
canners get higher prices for their goods; some few may take less for a personal reason, but these 
' prices represent the general market at this date. 

} Baltimore figures corrected by these Brokers: ({)Thos. J. Meehan &Co. (t)Jos. Zoller & Co.,Inc. (§)E.C. Shriner & Co. 


(*)H. H. Taylor & Son. New York prices corrected by our special Correspondent. 
CANNED VEGETABLES CANNED VEGETABLE PRICES—Continued. CANNED FRUIT PRICES—Continued. 
Balte. N.Y. Balt. N.Y 
ASPARAGUS*— (California) Balt. SUCCOTASH!—No. 2, Green Beans......160 65 PEARSt—No. 3, Standards in Water.... 1 80 
He. Sib 5 5 “ With Dry Beans 130 13¢ 315 
. = | 5 00 - New York State... 145 PINE- No. 2, Bahama Sliced Extra Out 
“White, Large. Out 4 80 SWEET POTATOES}-No. 2, Standard Out 12 APPLE’ 
“White, Medium... ...... 490 98td.f.0.b100 Out 
@ren, 450 875 “ “ 49, Btd.f.0.b.Co.4 75 00 
White Small ....... Out TOMATOES{-No. 10, Fancy, f.o.b. Bal. Out Out 5 95 
Green “ Out Jersey, “ Fac’y ...... Out “ 3 85 
‘Tips White Sq 4 85 = Stand., Balto375 425 a 
“ “ “ Grated Extra 3 15 
Stand. “ Co..... 3 50 10 “Stand 295 
“ Green, Sq....475 450 “3, Sani. 5% in. cans ...... Out = 10 Shredded Syru Out 
* 1 99 10, Crushed Extra......... Out 318 
BAKED BEANSt-No. 1, Plain.............. Stand. 110 1 25 Eastern Pie Water... Out —..... 
1, In Sauce........ 80 Out Stand. Co... 1 05 . Out Out 
110 115 Balto. “10 Porto Rico.............. 10 00 1150 
2, In Sauce.......120 1 25 PLUMSt—No. 2, Water....... 
3 Stand., 80 85 
3, In Bauce........ 150 156 “ “ Seconds, “ Balto. ......  ...... 
“ 2 Stringless, Std............ 110 115 400 RASPBERRIES§—No 2, Black Water.300 310 
500 52 TOMATO PULPY-No. 10, Standard....... Red .300 345 
“ 2 White Wax Standard 100 Out “ Black Syrup. 350 3 60 
“ “Standards... 215 CANNED FRUITS STRAW- No. 2, Ex.Stan.Syrup....350 3 7%5- 
100 16 APPLES—No. 450 BERRIES§— “ 365 Out 
2, Red Kidney, Stand... 135 Out Extra Preserved... 375 Out 
BEETSt—No. 3, Small, Whole 170 PLESt-No. 10. /Md,, \f.0.b. Co.......500 0 “Standard... 250 Out 
“ Out APRICOTS—No. 2%, Cala. Stand.......350 300 “ 10, Standard Water......13 00 14 00 
CORNI—No. 2, Std. Evar.. f.o.b. Balto. 90 Out BLACKBERRIES§—No, 2, Standard...175 Out 
“gtd. Evgr.,f.0.b. Co... 85 1, “ 1000 CANNED FISH 
35 Out “ gingyrop..2% out | ca 
Std. Maine Style Balto. 110 BLUEBERRIES—No. 10, Maine......... Out 14Flat 2 50 
Std.MaineStylef.o.b.Co. 80 Oat OYSTERS$— 5-oz. Standard 140 150 
“Ex. Std. Maine Style....110 Out CHERRIES§—No. 2, Seconds, Red.........215 130 150 
Foy. Mn. Style f.o.b. Bal. 1 20 “ White... O06 ..... 10-0z 27 290 
Fancy f.o.b. Countv...... 120 Out Stand. Water........ Out 8-02. 255 275 
= White “ a0 0 310 6-02. Select 200 Out 
Standard Western......... ...... bd . Preserved...... t Out ON* “ + Al Ta 
GOOSEBERRIES{—No. Stand........... 180 190 2 60 
BLES FOR 80 vee PEACHES*—No. 2%, ‘Btand. L.C...400 340 1 60 
OKRA } 2. Standard 2%, “ Ex. Std.“ “ “ “ 
White ..... ut Medium Red, Talla 2 00 
YO Out SHRIMP3—No. 1%, Wet OF DIV. 400 
No. 3, Standaids, White.300 Out 1, ail neem 2 00 
“ px White. 335 340 CANNERS’ METALS 
“ Yellow 340 350 5tol0tons 1to4tons 
“ Selected, Yellow..... 4.00 Out PIG TIN—Straits 
1 20  Seeonds, White...... 225 230 Malacca 
3 90 ao “ Yellow... 2 50 2 60 PIG LEAD—Omaha or Federal 
“ Pies Unpeeled........150 1 60 
2 50 SOLDER—Drop and Bar...... 
1% " No.10, “ Unpeeled........400 410 Wire Coil............ 
4 00 “ “  Peeled............ 800 825 Wire Segments... 
2 05 PEARSt—No. 2, Seconds in Water........ 
“ TIN PLATES F. O. B. MILL 
225 = in Syrup...... 200 Ont 14x20, 107 Ibs., Base Coke Tin 
6 75 “ §, Seconds in Water........... Out 14x20, 100 bs. “ Coke Tin Plate.................. 
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American Can Company Can Prices 


Owing to existing railroad conditions 
affecting supply of tin plate and de- 
livery of cans, all prices for packers’ 
cans are hereby withdrawn by 


AMERICAN CAN CUMPANY. 


Continental Can Company, Inc. 
will quote prices on Cans upon 
application. 


HOT and COLD 
PICK GUMS 


Best of their kind on the market today. 
Economically Satisfactory 


Low Price Quick Service 


The Commercial Paste Co. 


COLUMBUS, OHIO 


Fidelity Can Company 


Baltimore, Md. 


Prices Quoted on Request 


OYSTER STEAM BOX 


With improved sliding doors, 
doing away with the hinged 
tracks, giving increased service 
Edw. Renneburg & Sons Co. 


MACHINE AND BOILER WORKS 


2639 Boston Street Baltimore, Md. 
WORKS 
ATLANTIC WHARF, BOSTON STREET & LAKEWOOD AVE, 
BALTIMORE ~ - MARYLAND 
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WHERE TO BUY= 


——<the Machinery and Supplies you need and the Leading Houses that supply them. 


le Parin, Machines. See Paring Machines. 
ap ntomatie Canm Machinery. See Cam- 
akers’ 


BASKETS (wire), 


scalding, picking, etc. 
A. K. Robins & Co., ees. 


BELTS, carrier, , wire, etc. 
La Porte "Mat & Porte, Ind. 

Bean Cleaners. See ng & & Grading “Mehy. 
eans, D . See Pea an 


Iting. See Power Plant Pt, 
Berry Boxes. See Baskets, wood. 


BLANCHERBS, vegetable one 
ars Machine Co., Salem, N. 
Huntie Manfg. Co. Silver N. Y. 
Robi bins & Co 
tone pressure. See P 


on 


aw AND ENGINES, steam. 
W. Caldwell & Sons Co., Chicago. 


A. K. Robi 
= Mottlers’ Mchy. 


Bottle Capping Machines. 
Caps. 
Bee’ Battlers 


BOTTLERS’ MACHINERE. 
Ayars Machine Co., Salem, N. J. 
Karl Kiefer Machine Co., oO. 
20th Century Mchy. Co., Milwaukee. 


BOTTLERS’ SUPPLIES. 
Phoenix Hermetic Co cag 
20th Century Mchy. Co., Milwaukee, Wis. 
Bottle Screw Caps. See Caps. 
Box Nailing Machines. 


BOXES, CRATES and noes 
Baltimore Box & Shook Co., Baltimore. 
Canton ad Co., Baltimore. 

r & Co., Baltimore. 
Embry "Co., Louisville, Ky. 
Rittler Box Co., Baltimore 
Boxes, corrugated paper. See Corrugated Pa- 
per Products. 


ee Machines, can. See Labeling Ma- 
hines, can. 


BROKERS. 
Cc. L. Jones & Co., Chica cago 
oller Co aitimore, 
Buckets and Pails, fibre. See Fibre Con- 
tainers. 
Buckets and Pails, metal. See Enameled Buc- 


Buckets, wood. See Cannery Supplies. 


RNERS, oi! 
A. Robins & 


BY-PRODUCTS, machin 
Edw. Renneburg & Sons Co., o,, Baltimore. 
Burning Brands. See Stencils. 
Cabbage Machinery. See Kraut Machinery. 
Can Conveyors. See Conveyors and Carriers. 


CAN COUNTERS. 
Ayars Machin o. Salem, N. J. 
20th Century Moby. Co., Milwaukee, Wis. 
Can Fillers. ling Machines. 


NMAKERS’ MACHINERY. 
aa Machine Co., Max, New York City. 
Angelus =, Can "Mchy. Co. les Angeles, Cal. 
Brooklyn, N. 

Cameron Can iMechy Co. 

John R. Mitchell 
Seattle-Astoria Iron Works, Seattle, Wash. 
Slaysman & Co., Baltimore. 

Stevenson & Co. altimore. 

Gan Markers. tampers and Markers. 
Can Lacquers. See Lacquer Manufacturers. 


NNERY SUPPLIES 
are Machine Co, Salem, N. J. 
oodell Co., Antr N. H. 
bins ‘o., Baltimore. 


x. Ro 
Banners 
row Machine Co 
Canning Experts. See Consulting Experts. 


CAN OPENERS. 

Gooden Antrim and Markers, 

Can Testers. See Canmakers’ Machinery. 


- La Porte Mat & 


- Consult the advertisements for details. 


CANS, tin, all kinds. 
American Can Co., New York. 
Atlantic x Co., Baltimore. 
WwW. W. er & Co., Baltimore. 
Can Co. racuse, N. Y. 
Fidelity Can Co., itimore. 

eekin Can Co., Cincinnati, Ohio. 

Phelps Can Co., Baltimore. 
Southern Can Co., Baltimore. 
Wheeling Can 1, Co.. Wheeling, W. Va. 
Cans. fibre. See Fibre Containers. 


CAN-WASHING MACHINES. 
Merral Bros., Morral, O. 


Capping Machines, bottle. See Bottlers’ Mchy. 


CAPPING MACHINES, soldering. 
Ayars Machine Co., N. J. 


Capping Machines, solderless. See Closing 


Capping Steels, soldering. See Cannery Supls. 
CAPS, ‘bottle, jar, tumbler, etc. 

Phoenix Hermetic Co., Chicago 


Karl Kiefer Mach. Co. cinnati, Onioe” 
Link-Belt Co.. Chicago 
Mathews Gravit Carrier Co., Elwood City, Pa. 

h Century Mchy. Co., Wilwaukee, Wis. 
Cartons. See Corrugated Paper Products. 
Catsup Machinery. For the preparto work. 

Mchy; for bottling: see Bottlers 
Chain’ Beit Conveyors. See Conveyors. 

Chain, for elevating, conveying. See Con- 


veyors. 
checks, employees’ time. See Stencils. 


Choppers, food, fruit, mincemeat, etc. 

Chutes, Gravity Spiral. See Carriers. 

Cider and Vinegar Makers’ Supplies. 
CLEANING & GRADING MACHINERY, 

Huntley Mfg. Co., Silver Creek, N. Y. 
OLEANING & GRADING MACHINERY, 


peas, bean, seed, etc. 
Mfg. Co., Silv wer Creek, N. Y. 
Sinclair- Co., Kimore. 


Cleanin and Washin Machi le 
See Bottlers’ Machine 
Cleaning Machines, can. Wa 


she! 
Clocks, process time. See ee, Washers. 


CLOSING MACHINES, open top cans, 
Ams Machine Co., Max, New York City. 
Angelus San, Can Mche. Co., Los Angeles, Cal. 
BE. Bliss Co., Brooklyn, # 

Cameron Can Me chy Co., 
Seattle-Astoria Iron Works, Seattle. W 
Coated Natis. See Nails. 
Coils, conan, See Cooper 
Condensed Milk See 
Milk Condensing Mchy. 
COLORS, Certified for foods 
National Aniline & Chemical Co., New York. 


CONSULTING EXPERTS on canning. 
National Canners’ Assn., ashington, D. c 


CONVEYORS & CARRIERS, canners. 
W. Caldwell Son Co., Chicago. 
a Co., La Porte, Md. 
Link-Belt Co., Chicag 


Mathews Gravit Carrier, Co., Elwood City s 
entury Mchy. Co., Milwaukee, wis. 
Wis. Chair Co., Port Washington, Wis. 


COOKERS 
Ayars Machine Co., 
untley Mfg. Co. ‘st Creek, 
A. K. Robins & Co., Chica 
Cookers‘ retors. See Kettles, process. 
ookers and Fillers, corn. See Corn Cook- 


er-Fillers. 
Coolers, vegetable and fruit canners. 
Lengsenkam 
Copper Jac Kettles. See Kettles, copper. 


CORN COOKER-FILLERS. 
Ayars Machine Co., Salem, N. J. 
Morral M Oh 
A. R. Robins & Co., Baltimore. 
Wis. Chair Co., Port Washington, Wis. 


Ohio. 
orral 
A; K. Robins & Co., Baltimore. 


ORN HUSKERS and SILKERS. 
Huntley Mfg. Co., Silver Creek, N. Y. 
Morral Bros. orral, Ohio. 

Peerless Husker, Co., 
orn Mixers and 

Fillers. 


‘Factory Supplies. 


CORN WASHING MAC 
Peerless Husker Co., Buffalo. 


PRODUCTS. 


( ote.) 
Hinde Pap r ., Sandusky, Ohio. 
Stecher Litho Co., aper’ N. valine 
U. 8. Ptg. & Litho Co., Norwood, Ohio. 
Counters. See 


‘ountershaf! Regulating Devices. 
machines, 


Sinclair-Scott Co., Baltimore. 
Zastrow Machine Co., Baltimore. 


Baltimore. 
imore. 


DECORATED TIN (for C 5 . 
American Can Se IN "Yo rk. 
Southern Can Co., Baltimore. 

Dies, can. See Canmakers’ Mehy. 


SYSTEMS, 
W. Caldwell & Son ng Chicago. 
osing Mchs. 


Seaming Machine 

DRYERS, dry machinery, 

Edw. Renneburg Sons Co., Baltimore. 
ELEVATORS, Warehouse. 

Employees’ Time Checks. See Stencils. 


“Boilers and 
oilers an 
kettles. See 


EVAPORATING MACHINERY. 
Edw. Renneburg Sens Co., Baltimore. 


EXHAUST BOXES. 
Ayars Machine Co., Salem x J. 
Peerless Husker Co., Buffalo. 
Robins & Co., 


nn 
Farming Machinery. 
Fertilizers. 


—e CONTAINERS for food (not her- 


~y 
American Can Co., New York. 
Hinde & Dauch Paper Co., Sandusky, Ohio. 


FIBRE PRODUCTS, boxes, 


Hinde & Dauch Pa Sandusky. "Ohie. 
Fillers and See 


Fillers 
Filling Mches, bottle. See Bottlers’ Mchy. 


yars Cc. 0. 
‘Silver. WN 


Huntle Co. 
“Machine Co., Ohio. 


e. 
20th Century chy. Co. Wis. 
Wis. Chair Co., Port W: ‘Wis. 


Filling | M Machine, syrup. 


MACHI 
nclalir- 
20th Century Moby ce ‘Milwaukee. 


FLUX 


Grasselll Cleveland Ohio. 
Tass: 
F see 


Mch 


Fruit an — Paring Machines. 


FRUIT PI RS and 
0., 
1 repo nnery 
lone pressere, time, . See 
quipment. 


aa 


FEARS, silent. 
Caldwell’ & Son Co,, Chicage. 


ORATES, Iron 
Edw. Renneburg Sons 
Zastrow Machine Co. i 

Cutters, eorn. See C 
Cutters, kraut. See Kraut Machinery. 

Cutters, string bean. See String Bean Mchy. a 

ENAMELED B 
A. K. Robins & CARS 
Engines, Steam. eee 
Enameled-lined 

lined. 

A. K. Robins & Co., Baltimore. Mina 
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GENERAL AGENTS for Mfgrs. 
A. K. Robins & Co., heal 
G. R. Stickney, Portland, 
Generators, electric. 
Governors, steam. Power Plant BH _ 
Grading Mches. See Geaaine and Gr’d’g Mchy. 
Gravity Carriers. See Carriers and Con- 

veyors. 

Green Corn Huskers. See Corn Huskers. 
Green Pea Cleaners. See Cleaning and Grad- 


ing Mchy. 
Hoisting and Carrying Mches. See Cranes. 


HOMINY MAKING machinery. 
20th Century Co., Milwaukee 
Hullers and Viners. See Pea Hullers. 
Huskers and Silkers. See Corn Huskers. 
Hydrometers (for determining the Density 
of Syrupers, Brines, etc.) See Cannery Supplies. 
ink, can stamping. See Stencils. 


canners’. 
Exchange, Lansing B. Warner, 
cago. 
Jacketed Tretties. See Kettles, copper. 


JACKETED PANS, 
Langsenkamp, Ind. 
Jars, fruit. Bottles, etc. 
Juice Pump 
“Xerosene 
Ketchup Fillers. See 


coppe: or jacketed, 
H. Langseakamp, ndianapolis, Ind. 
Kettles, enameled. See Tanks, glass-lined. 


KETTLES, p 
Ayars Machine ‘Co. Salem J. 
Edw. Rennebur, & Sons Baltimore. 
A. K. Robins Co., Balt: re. 
Zastrow Mchy. Co., Balt eng 


KNIVES, miscellaneous. 
Co., Antrim, N. H. 
K. Robins & Co., Baltimore. 


KRAUT MACHINERY. 
John E. Smith’s Sons Co., Buffalo, N. Y. 


LABEL Manufacturers. 
Calvert Lithograph Co. Detroit. 
H. Gamse & Co., Bal 
R. J. Kittredge & Co., yo 
Simpson & Doeller Co., Baltimore. 
Stecher Litho. Co., Rochester, N. Y. 
U. 8S. Printing & Litho. Co., Norwood, Ohio. 


~ MACHINES 
Fred. te Co., Baltimore, Md. 
Morral orral, Ohie. 


LABORATORIES for 
Markers, can. See Stampers and Markers. 
Marking Ink, pots, etc. See Stencils. 
Marmalade Machinery. See Pulp Machinery. 
Meat Canning Machinery 
Meat Choppers. See Choppers. 


MILK CONDENSING & CANNING MOHY. 
Ayars Machine Co., Salem, N. J. 
H. R. Stickney, Portland, Me. 
20th Century Mchy. Co., Milwaukee, Wis. 
Wis. Chair Co., Port Washington, Wis. 


MILL SUPPLIES, Pulleys, Etc. 
H.W. Caldwell & Sons Co. Chicago. 
Link Belt Co., Chicag 
Filling Machines. See Filling Ma- 
chines. 


Nailipg Machines. See Box Nailing Machines. 
OYSTER CANNERS’ MACHINERY. 
Edw. Renneburg & — Co., 


Packers’ Cans. 
Pails, tubs, etc., fibre. See Fibre Containers. 


Jos. Co., Jersey City, N. J. 
Paper Boxes. See Corrugated Paper Products. 


Paper and Containers. See Fibre Con- 


tainers. 
Paring Knives. See Knives. 


PARING MACHINES. 
The Goodell Co., Antrim, N. H. 
Sinclair-Scott Co., Baltimore. 


PASTE, 

Arabol Mfg. Co., ond “York City. 

Adex Mfg. Co., ‘Baltimore 

Paste Co., Columbus, 
. H. Knapp Co., Baltimore. 


PEA and BEAN SEED. 
D. Landreth Seed Pa. 


nard Seed Co.. cago. 
B. Rice Seed Co., N. 


ars Machine 


Co., Salem, N. 
Mfg. Co., Silver creek, N. x. 
A. K. Robins Baltimore. 
2¢th Centu Ce., Milwaukee, Wis. 
Wis. Chair Co., Pert Washington, Wis. 


Pea Harvesters. See Farming Machinery. 


Pea Hullers and Viners. 
Chisholm Seott Co., Co umbus, O. 


Pea Vine Feeders. 
Chisholm Scott Co., Columbus, 0. 


PEELING KNIVES. 
Goodell Co., Antrim, N. H. 


Peach and Cherry Pitters. See Fruit Pitters. 


PEELING 
Goodell Co., Antrim, N. H. 
Sinclair Scott Co., Baltimore. 


PEELING TABLES, continuous, 
Ayars Machine Co., Saiem, N. J. 
Link-Belt Co., Chicago 
Cenieeaeed Sheet Metal. See Sieves and 
Picking Boxes. Baskets, etc. See Bask 


— Belts and Tables. See Pea ew 
chy. 


PIN PPLE MACHINERY. 
Jobn i Mitchell Co., Baltimore. 


See Scales. 
Picking Belts ane ‘Tables. See Pea Canners’ 


POWER PLANT 
H. W. Caldwell & Son Co., Chica 
Joseph Dixon Crucible Co., * Jersey eCity, N. J. 
Link Belt Co., 
Power Presses. See Canmakers’ Machinery. 
Power Transmission Mchy. See Power Plant 
equipment. 


PRESERVERS’ MACHINERY. 
Karl Kiefer Machine Co., Cinc 
20th Century Mchy. Co., Milwaukee, Wis. 


PULP MACHINERY 
A. K. Robins & Co — 
Sinclair-Scott Co., “peition 
20th Century Meby. Milwaukee, Wis. 


PS, air, water, brin 
Co., Max, New York City. 
Spaulding & Metcalf, Philadelphia. 
Regulators for Cookers, etc. See Controllers, 
Retort Crates. See Kettles, process. 
Retorts, steam. See Kettles, process. 
Rubber Stamps. See Stencils. 
Seccharometers syrup testers). 

Supplies. 


See Cannery 


Salt, canners. 
Sanitary Cieqner and Cleaner. See Cleaning 
Compounds. 
Sanitary” cans. See Cans. 
Scissors. See Knives. 


Sardine 

SCALDEBS, tomato, etc. 
Ayars Machine &o- Salem, 
Huntley Mfg. er Creek, N. Y. 
Renne ang Sons >jBaltimore. 
A. Robins Co., Bi 


Press 
Capa, bottle. See Caps. 
achines, bottle. See’ Bottlers’ Mchy. 
sanitary cans. See Closing 
achines. 


SEEDS all varieties. 
D. Landreth 8 Bed Pa. 


J. B. Rice Seed Co., Cambria 
Separators. See Pea Canning 


SHEET METAL WORKING 
Cameron Can Mchy. Co., Chicago, IN. 
Shooks. See Boxes, Crates, ms 


SIEVES AND 
ge Mfg. Co., ver Creek, N. Y. 
h Century Moby.” Milwaukee, Wis. 


SILKING MACHINES, 

Huntley Mfg. Silver” (Creek, 

— fruit and vegetable. ae and 
cers. 


Solder 
Sorters. pea. See Cleaning & Grading Mchy. 


SPEED REGULATING (for Ma- 
H Mfg. Co., Silver Creek, N 

un 
Sinclair Scott & Co., Baltimore. 


- 


STAMPERS AND MARKERS, it 
Ams Machine Co., Max, New "york City. . 
Steam Cookers, continuous. See Cookers. 
Steam Jacketed Kettles. See Kettles. 
Steam E Pi De Covering. See Boiler and Pipe 

Steam Retorts. See Kettles, process. 


STENCILS, marking pots and _ brushes, 
brass checks, rubber and steel type, 
burning brands, ete. 

A K. Robins & Co., Baltimore. 


STIRBRERS FOR KETTLES. 
F. H. Langsenkamp, Indianapolis. 


STRING BEAN MACHINERY. 

Huntley Mfg. Co., Silver Creek, N.Y. 

E J. “Middlepo rt, N. 

A. K. Robins Co., Baltimore. 

20th Century Mchy. Co., Milwarkee, Wis. 


Sugar, canners. 


i engine room, line shaft, etc. See 
ower Plant ae. 
Supply House and meral Agents. See Gen 
eral Agents. 


Switchboards. See Electrical Appliances. 


SYRUPING MACHINE. 


Ayars Machine Co., Salem, N. J. 

Peerless Husker Co., Buffalo. 

A. K. Robins & & Co. Baltim 

20th Century Mchy. Co., Milwaukee, Wis. 


Gores Testers (saccharometers). See Micro 

opic Apparatus. 
Tables. picking. See Pea Canners’ Mchy. 
Indianapolis. 

angsen amp, Indianapo 
Slaysman & Co., Baltimore, Md. 
glass lined stee 

Langsenkamp, Ind. 


TANKS, WOODEN. 


W. E. Caldwell Co., Louisville, Ky. 
Temperature Gauges. See Recording Instru 
ments. 


Tem Regulating Apparatus. See 
‘ontrollers. 
Testers, can. See Canmakers’ Mchy. 


Ticket Punches. See Stencils. 
Time Controllers. process. See Controllers. 
Tin Lithographing. See Decorated Tin. 
TIN PLATE, canmakers’. 
a Sheet and Tin Plate Co., Pitts- 


urgh, Pa. 
Carsaben Tin-Plate and Sheet Co., Canton, O 
Tipping Machines. See Capping Machines. 


TOMATO CANNING 


Ayars Machine Co., Salem 

Huntley Mfg. Co., Silver N. 
Link-Belt Co., « hicago 

A. K. Robins & co. Baltimore. 


Tomato Seed. See Seeds. 


TOMATO WASHERS. 
Ayars Machine Co., Salem, N. 
inery. 


— Mach See Power Plant 
ment. 


Truck iattorm, etc. Factory Cote. 
Tumblers, + ss Bottles, 
Turbines. Techiners. 


Variable Speed Countershafts. See Speec 
Regulators. 
Valves 
Vegetable Corers, etc. See Corers and Slicers. 
Vegetable Parers. See Paring Machines. 
Viner Feeders. See Viners and Hullers. 


VINERS AND HULLERS 
Chisholm-Scott Co., Columbus. Ohio 


Warehouses. See Storage. 
Washers, bottle. See Bottlers’ Machinery. 
Washers and Scalders, fruit, etc. See Scalders. 


WASHERS, can and Jar. 


Ayars Machine Co., Salem, N. J. 
A. K. Robins & Co., Baltimore 


Peerless Husker Co., Buffal 
Washing and Scalding Baskets. See Baskets. 


Windmills and Water Supply Systems. Bee 
Tanks, w 


Wiping Machines, can. See Canmakers’ Mchy. 
Wire Bound Boxes. See Boxes. 

Wire Scalding Baskets. See Baskets. 
Wrappers, paper. See Corrugated Paper 


Wrapping Machines, can. See Labeling Mchg, 


THE CANNING TRADE, 


Sanitary Cans and 
Closing Machines 


First of All, 


Heekin Cans 


Are Safe! | 


@ Canners need have no worry regarding the wisdom of using cans 


that are as time-tested as are Heekin’s. 


@ From the standpoint of our nineteen years of manufacturing 
experience and from the standpoint of tests to which these cans have 


been subjected, they are absolutely SAFE. 


Consider Also The Quality of Metal Used 


THE HEEKIN CAN 


Culvert and New Streets Cincinnati, Ohio 


‘: Heekin Can Since 1901’’ 
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U. S.....$3.00 per year 
Canada. $4.00 per year 


SUBSCRIPTION: 
Foreign $5.00 per year 


DECEMBER 6, 1920 


(every) MONDAY 
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Published at BALTIMORE, 
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THE CANNING TRADE. 


Double 
Pineapple Grater 


Made By The 


John R. Mitchell Co. 
p Foot of Washington St. 
Baltimore - Md. 


bh 


JOS. M. ZOLLER & CO., INC. 


OANNED FOODS, CANS, 
BOXES, PACKERS’ SUPPLIES, BROKERS 


205-206-207 Phoenix Bidg. 


PHONES: 
Of. PAUL 11 & 44% BALTIMORE, MD. 


CANNED GOODS EXCHANGE 
Year 1920-1921 


President, John R. Baines. 
Vice-President, A. J. Hubbard. 
Treasurer, Leander Langrall 
Secretary, William F. Assau. 


COMMITTEES 7 , 
Executive Committee, Benj. Hamburger, Chas. G. 
Summers, Jr., W. H. Killian.- 
C. J. Schenkel, Frank A. Curry, 
T. Preston Webster, F. A. 
Torsch, Norval E. Byrd. 
Committee on Commerce, D. H. Stevenson, Hampton 
Steele, C. F. Butterfield, E. F. 
Thomas, J. O. Langrall. 
Committee on Legislation, E.C. White, Geo. T. Phillips, 
Geo.N. Numsen, John S. Gibbs, 
Thos. L. North. 
Fred. W. Wagner, Leroy Lan- 
grall, James B. Platt, John W. 
Schall, Jos. M. Zoller. 
W. E. Lamble, H. W. Krebs, 
Robt. A. Sindall, Robt. A. 
Rouse, Jas. F. ¢ ole. 
Wm. Grecht, Herbert C. Rob- 
erts, J. A. Killian 
Committee on Agriculture, William Silver, H.P.Strasbaugh, 
Albert.T. Myer, Jos.N. Shriver, 
Samuel J. Ady. 
Counsel, Eli Frank. 
Chemist, Chas. Glaser. 


Arbitration Committee, 


Committee on Claims, 
Hospitaitty Committee, 


Brokers’ Committe, 


New 
Closing Machine 
Announcement 


December 1919. 
We are very much pleased to be able to advise 
you that we have purchased outright the 
Westchester Machine Company of Mt. Vernon, 
New York, thereby adding to our facilities what 
we believe to be the best Sanitary Can Closing 
Machine now manufactured. 


We have taken this step only after a year of 
the most painstaking and thorough investigation, 
during which we have had over forty of these 
machines in operation. 


So very successful and so extraordinary did 
these machines prove themselves to be, judging 
by actual results obtained in the packing plants 
of all our customers so equipped, that we finally 
decided to make the very large investment 
entailed in the purchase of the Westchester 
Machine Company, whose plant we propose to 
immediately remove to Wheeling. 


Therefore we are now able to offer our cus- 
tomers a Closing Machine which we believe to 
be supreme in 


Simplicity 
Speed 


Lack of Spill 
Endurance 


and in all the details which go to accomplish 


these vital. things. 


This Closing Machine will be known to the 
trade hereafter as 


“THE WHEELING No. 100” 


We shall be glad to furnish further details 
of the machine. 


WHITAKER-GLESSNER CO. 


A. A. MORSE, Vice President 


WHEELING CAN DEPARTMENT 


Central District Sales Manager: 
SYDNEY J. DAVIES _ 
Telephone, Main 5175 1966 Conway Building 
Chicago, Illinois 
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ANNING TRADE. 


OVER 80 SOLD THIS PAST SEASON 
THERE IS A REASON 


B. F. Shriver Co., Westminster, Md. We take pleasure in saying the 
Seven Fillers are the most perfect machine we ever bought, are well built, 
operate smoothly, accurate fill, no waste of brine. We congratulate you for 
the service. 


Waupun Canning Co., Waupun, Wis. The two New Perfection Pea 
Fillers are as near perfect as anyone would ask. We like the arrangement of 
seeing the peas go inithe cans before thebrine, and doing away with the 
catching of cans on worn rubbers. 


SALEM, NEW JERSEY 


\ \ / \ \ \ 


“New Perfection” Pea and 


Bean Filler 


@ No valves to wear out and 
leak brine on the floor. 


@ Will not waste brine. 

q@ Fills absolutely accurate. 
@ Has positive can feed. 

@ Does not cut peas. 


@ Guaranteed capacity up to 
120 cans per minute. 


@ Cut gears throughout. 
@ No Cams, No Levers. 


@ Has no Rubbers to catch 
cans after they become worn 


@ Only filler for Baked Beans 


@ Has separate measure and 
separate saucer. If measure 
fails to drop part or all the 
quantity of beans, the can will 
show slack to the inspector. 
Where filler and briner are all 
one, if the beans fail to be 
put in the cans, the balance 
is filled with sauce and inspec- 
tor cannot see whether the 
can contains all Beans or all 
Sauce. 


AYARS MACHINE COMPANY 


BROWNS, BOGGS COMPANY, Limited, Hamilton, Ontario, Sole Agents for Canada 


VES 
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CHICAGO MARKET 


Retail. Grocers Losing Their Trade to the Chain Stores—Virginia 
Canners Have Withdrawn from the Market—Corn . — 
Quotations—The General Situation. 


Reported by Telegram 


Chicago, December 3, 1920. 


Losing Customers—The family retail grocery stores, of 
which there are about 400,000 in the United States, are losing 
their business to the chain stores and mail order houses, and 
doing so rapidly. 

- The family retail grocers have not assumed their part of the 
recession of prices, and are selling their goods on an actual cost 
and regular profit basis, instead of upon a basis of replacement 
cost or value. They are retailing No. 3 standard tomatoes at 
20 cents, and No. 2 standard tomatoes at 15 cents. These prices 
at retail today should be 10 cents for standard 2s and 15 cents 
for standard 3s tomatoes. Other prices of canned foods at 
retail are still equally comparatively as high. 

It is no use for the canner to reduce his prices below cost 
and for the wholesale grocer to put his priees down to cost and 
forget about their profit, unless the goods can be put into 
consumption at lower prices; for the people will not pay the 
en prices prevailing in family retail grocery stores for canned 

0 


I would respectfully suggest that the big canned food ad- 
vertising event of The National Canned Foods Association be 
held back, if possible, a little until jobbers’ salesmen induce re- 
tail grocers to put their prices down to a replacement basis. 

They should ety ory that they can sell their canned foods 
losing a little money, but that they can take the money realized 
from the sale and replace at least one and a half times their 
stock with the money and in that way be put into a position to 
meet any competition and hold their customers. 

Manufacturers and jobbers should not be expected to bear 
all the burden of readjustment, and will not do so. 

I have just read a circular to the trade, written by W. B. 
Timms, formerly of Austin Nichols Company, now of Warring- 
ton-Tims Company of New York, brokers whom I regard as one 
of the very wisest wholesale grocers in this country (present 
company always excepted), in which his views and observations 
“concur with mine, which I have been hammering on now for 
~several weeks. 

{ am going further, however, for I have written and se- 
cured publication of several articles in retail grocers’ trade 
papers treating the situation and giving similar arguments and 

acts. 

Every retail grocers’ trade paper in the country should pub- 
lish Mr. Timms’ sensible and excellent circular. Every broker 
in the United States should start the movement with buyers and 
salesmen, who come in contact with family retail grocers. 

I regard this as so important at this especial time that I 
respectfully suggest that The National Canners’ Association use 
a part of their advertising appropriation advising retail grocers 
to help put canned foods prices on a replacement basis. 


A little general co-ordinated effort along this line will pro-~ 


duce surprising results and a snappy, quick turn-over and active 
‘Spring trade in canned foods. 


The chain stores are on the job, ‘the mail order houses are . 


wide awake, the department stores are busy and each and all 
of them are taking the business away from the family retail 
grocers, and when it is once taken away it will be hard 
to get back. 

Canned Tomatoes—Virginia canners have withdrawn from 
the market and will not sell their goods at present prices. 

. Maryland continues to offer tomatoes of standard quality at: 
No. 2 standard, f. o. b. Maryland, 65 cents; No. 3 standard, f. o. b. 
Maryland, $1 to $1.05; No. 10 standard, f. o. b. Maryland, $3.75: 

Indiana prices are so diverseful that they cannot be quoted. 

- No interest is taken in California prices of canned tomatoes 

“yet, as they are rendered non-competitive by freight rates and 
-time of transit. cll 

: Canned Corn—Canners who have packed 

-holding it out of the market and are permitting those who have 
‘zanned corn of dubious quality to make the market. When 


‘they sell out the quality packer will get a chance: : This‘is illus- 
_trated by the fact that I sold a car of fine fancy Maine corn 
today at $1.60 f. o. b. cannery—the opening price—but I sold 
three ‘cars of off standard Western corn at 77% ‘cents f: .o; b.. 
cannery. 


THE CANNING TRADE. 


d corn are. 


Corn is quotable about as follows: 


F. 0. B. 

Cannery. 
Minnesota Crosby 24/2 Fanc $1.60 
Minnesota Crosby 24/2 Standard 1.45 
Illinois Evergreen 24/2 Fanc 1.50 
Illinois Evergreen 24/2 Stan 1.15 
Indiana Evergreen 24/2 Standard’ .85 
Indiana Country Gent 24/2 Fancy 1.55 
Indiana Country Gent. 24/2 Standard 1.20. 

Iowa Evergreen 24/2 Standard. 1.25 
Iowa Country Gent 24/2 Fanc 1.60 
Iowa Country Gent. 24/2 Standard 1.35 
Wisconsin Evergreen 24/2 Standard 1.00 
Wisconsin Evergreen 24/2 Extra Std. 1.10 
Wisconsin Evergreen 24/2 Fancy 1.35 
_ Maine Crosby 24/2 Fancy 1.60 
Maine Crosby. 24/2 Standard 1.40 
Ohio Evergreen 24/2 Off Std. -75 
Ohio Evergreen 24/2 Standard 


Ohio Evergreen 24/2 Extra Std. 1.00 
Ohio Narrow Grain 


Canned Peas—The canned pea market has been “shot full 
of holes” this week by the forcing on the market of stocks held 
by weak holders and canners who have no winter storage and 

_who do not want to ship to warehouses for winter storage. 

On a market that might be designated as somewhat de- 
moralized the lowest prices I have heard upon which good, 
full-grade peas packed in Wisconsin can be bought are as follows: 

General—The market situation has improvea peaty this 
week and considerable business has been done by brokers. A 
number of the wholesale houses which have been out of the 
market for a long time have —— to buy cautiously and care- 
fully and to look for bargains. ey are all ao he goods 
on a basis of replacement value. WRANGLER. 


F. O. B. 

Cannery. 
Wisconsin Alaskag.................. 24/2 No. 1 Sieve Standard $2.00 
Wisconsin Alaskas.................. 24/2 No. 1 Sieve Extra Std. None 
Wisconsin Alaskag.................. 24/2 No. 1 Sieve Fancy None- 
Wisconsin Alaskas.................24/2 No. 2 Sieve Standard 1.15 
Wisconsin Alaskag................. 24/2 No. 2 Sieve Extra Std. 1.75 
Wisconsin Alaskas.................. 24/2 No. 2 Sieve Fancy 2.65° 
Wisconsin Alaskag................. 24/2 No. 3 Sieve Standard 9.05 
Wisconsin Alaskag................... 24/2 No. 3 Sieve Extra Std. 1.05 
Wsiconsin Alaskas...... .24/2 No. 3 Sieve Fancy 1.25 


. 4 Sieve Standard .90 
. 4 Sieve Extra Std. 
. 4 Sieve Fancy 1.25 
. 1 Sieve Standard None 
. 1 Sieve Extra Std. None 


. 1 Sieve Fancy None 

. 2 Sieve Standard 1.25 

. 2 Sieve Extra Std. 1.35 

24/2 No. 2 Sieve Fancy 1.50 

Wisconsin Sweets...... ...24/2 No. 3 Sieve Standard 1.00 
Wisconsin Sweets... 24/2 No. 3 Sieve Extra Std. 1.10 
Wisconsin Sweets.. 24/2 No. 3 Sieve Fancy 1.35 
Wisconsin 24/2 No. 4 Sieve Standard  .95 
Wisconsin Sweets........ .u24/2 No. 4 Sieve Extra Std. 1.10 
Wisconsin Sweetz.................... 24/2 No. 4 Sieve Fancy 1.35 
Wisconsin Sweets : . 5 Sieve Standard .95 
Wisconsin. Sweets.................. . 5 Sieve Extra Std. 1.05 
Wisconsin Sweete...................24/2 No. 5 Sieve Fancy 1.15. 


Peas in No. 10 tins are scarce and prices are nominal. 
ASSOCIATION MEETING DATES 


The time is approaching when the State and local associa- 
tions of canners will hold their fall or annual meetings. Notice 
of these meetings will be given here, and we urge the secre- 
taries to send us announeément of such meetings promptly and 
as far ahead of the meeting date as possible. me 
December 7 and 8—Ohio Canners’ Association, place of meet- 

ing announced later. 

December 8, 9, 1920—New York State Canners, at Powers 
Hotel, Rochester. Annual meeting. 
December 14—Michigan Canners’ Association, Grand Rapids, 

Hotel Pantland, Annual meeting. 
com te 8, 1921—Utah Canners’ Association, Salt Lake City, 

tah, 


. January 12, 1921—Colorado Canners’ Association, Denver, Col. 


January 17 to 21, 1921—-National Convention, Canners’ Mach- 
inery and Supply Men, Brokers, Machinery Exhibit at At- 


~~ dantic City. No hotel headquarters, Meetings will be held 


at all prominent hotels, 
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